DAFTAR ISI

HALAMAN JUDUL ..ot i
PERSETUJUAN PEMBIMBINGAN SKRIPSI ................ i
PENGESAHAN MUNAQOSYAH SKRIPSI.........ccccoe... iii
PERNYATAAN KEASLIAN SKRIPSI ... iv
ABSTRAK ...t v
MOTTO e Vi
PERSEMBAHAN ...t vii
PEDOMAN TRANSLITERASI ARAB-LATIN................ viii
KATA PENGANTAR.....ooiiiieis st iX
DAFTAR [Slie.... 0 g e B e e e Xi
DAFTAR BABEL &+ . /.. L. Y. X > o H.. Xiii
DAFTAR GAMBAR......c.c.oo it Xiv
BAB | PENDAHULUAN
A. Latar Belakang Masalah...............cccocoviieiiieiicinnn, 1
B. Rumusan masalah ..........cccoceviiiiiiiiiie e 10
C. Tujuan Penelitian ..........ccccooveiiiiiiiiiieie e, 11
D. Manfaat Penelitian ...........cccooovviv i, 11
E. Sistematika Penulisan ..........ccccoovivniiiininneiinninnnnn, 12
BAB Il LANDASAN TEORI
A, DESKIIPST TEOM .eevveanriaieiiieie et 14
1. Hedonic Shopping Motivation ............c..cccceeee 14
2. Shopping Lifestyle ......cccoooviiiiniiiieieieee, 27
3. Perilaku E-Impulse BUYiNg .........ccccovevveiieinnenne. 41
B. Penelitian Terdahulu ..........ccooooviiiiiiiiiie, 52
C. Kerangka BerfiKir ..........cccccviviiiiiiiineiieeiineniecieeseane 57
D. HIPOESIS ..eeciveeiiieeiie it 58
BAB 11l METODE PENELITIAN
A. Jenis dan Pendekatan ............cccccovviieiiniiiiiiieie 62
B. Setting Penelitian ..........ccccceeveeiine i 62
C. Populasi dan Sampel ..........cccooeiiiiiiiiiee 64
D. Variabel Operasional ............cccccoveveeveiii e, 65
E. Teknik Pengumpulan Data............ccocoovvivniinnnennnn 67
F. Uji Validitas dan Reliabilitas .............c..ccccoceeviinnennn. 70
G. Teknik Analisis Data..........ccccoevvveiieiiieineneee e 73

Xi



BAB IV HASIL PENELITIAN DAN PEMBAHASAN
A. Hasil Penelitian ..........cccooviiiiniiieiisee e
1. Gambaran Umum Objek Penelitian ...................
2. Produk SNOPEE........ccccvvviiiiiiiie e
3. Metode Pembayaran Di Shopee.........c.cccceevenns
4. Kelebihan Dan Kekurangan Di Shopee .............
B. Hasil Penelitian..........ccccooiiiiiiiiee e,
1. Gambarann Umum Responden............ccoceevenene
2. Gambaran Umum Jawaban Responden .............
3. Hasil Uji Instrumen Data...........ccocoeveriiiiiennns
B. Pembahasan dan Hasil Penelitian...............cc.ccccoevne.

1.

Pengaruh  Hedonic  Shopping Motivation
Terhadap  E-Impulse  Buying  Pengguna
Spaylater Shopee Generasi Z IAIN Kudus .........
Pengaruh Shopping Lifestyle Terhadap E-
Impulse Buying Pengguna Spaylater Generasi
Z FAINHKHEHS. .50 e prrrrrrrrdrerred B e
Pengaruh Hedonic Shopping Motivation, dan
Shopping  Lifestyle, Pengguna Spaylater
Shopee Generasi Z IAIN Kudus .......ccccceovvennnee.

BAB V PENUTUP
AL SIMPUIAN ..o
B. Saran — Saran ..........cceeeeeeiiiieeiiiiieeeeeas
C. Keterbatasan Penelitian .........cccoovveveieoieeieeie e

DAFTAR PUSTAKA

LAMPIRAN-LAMPIRAN

DAFTAR RIWAYAT PENDIDIKAN

xii



Tabel 1.1

Tabel 2.2
Tabel 3.1
Tabel 3.2
Tabel 4.1

Tabel 4.2
Tabel 4.3
Tabel 4.4
Tabel 4.5

Tabel 4.6

Tabel 4.7

Tabel 4.8

Tabel 4.9

Tabel 4.10
Tabel 4.11
Tabel 4.12
Tabel 4.13
Tabel 4.14
Tabel 4.15
Tabel 4.16
Tabel 4.17

DAFTAR TABEL

Daftar Marketplace Berdasarkan Jumlah
Pengunjung .....ccccovvieiiiiiece e
Tabel 2.1  Penelitian Terdahulu .....................
Hipotesis Penelitian ............cccoovevvivvciecc e,
Definisi Operasional Variabel ............cc..cc.......
Skala LIKErt .....coooveiiieiiieeiecec e
Karakteristik Responden Berdasarkan Jenis
Kelamin ......coccoiieiiiii e

Karakteristik Responden Berdasarkan Usia.......
Karakteristik Fakultas Responden ....................
Krakteristik Semester Responden .....................
Jawaban  Responden  Variabel Hedonic

Shopping Motivation ..........cccoccivviiiie e,

Jawaban Responden Variabel Shopping
Lifestyle-rt..coti e ot e B e
Jawaban Responden Variabel E-Impulse
BUyinger......coiiinsne . e W
Hasil Uji Validitas Variabel Hedonic
Shopping Motivation..........c.c.ccccvvvevieeiieieeennnn,
Hasil Uji Validitas Variabel Shopping
LIfEStYIE ..
Hasil Uji Validitas Variabel E-Impulse Buying .
Uji Reliabilitas........ccovvevveiieiieeieiiecce e
Uji Multikoleaniritas...........cccooeerceivveieeiiiene.
Hasil Uji Autokolerasi DW............ccccocvivieiiinnnnn
Hasil Analisis Linier Berganda Coeficients ......
Uji { g ..y .
UJi T o
Koefisien Determinan R? ...........cccccoevcceenne.

Xiii

52
58
66
70

95
96
96
97

98



Gambar 2.1
Gambar 2.2
Gambar 2.3
Gambar 4.1
Gambar 4.2
Gambar 4.3
Gambar 4.4
Gambar 4.5
Gambar 4.6
Gambar 4.7
Gambar 4.8
Gambar 4.9
Gambar 4.10
Gambar 4.11
Gambar 4.12
Gambar 4.13
Gambar 4.14
Gambar 4.15
Gambar 4.16

DAFTAR GAMBAR

Proses Keputusan Pembelian.............cc........ 31
Model proses impulse buying ..........c...c....... 46
Kerangka Pemikiran Penelitian .................... 58
LOQO ShOPEE.....cvvevieieece e 81
Unduhan Shopee di Playstore............ccoe.ne... 82
Tampilan Kategori Produk ...........c.cccceeuenee. 85
Tampilan Periode Cicilan Spaylater ............ 87
Masuk Ke Tab Saya ..........ccccoovvvviiiiinnnenn. 88
Aktifkan Spaylater ...........ccccoceoviiiiiiciinenn, 89
Gambar Otp ShOPee ........cccovvvveeieiiiiiiee 89
Cara Memasukkan ldentitas Shopee............. 90
Verifikasi wajah ..........ccoccooviiniiiiin, 90
Notivikasi Spaylater ............cccoeveviiiiiiinnnn. 91
Cara Membayar Dengan Spaylater ............. 91
Informasi Pembayaran ..........c.c.ccoccoveinennnnns 92
Pin ShOPEepay .......cccccvviiiieicieieecie 92
Hasil Uji Normalitas Histogram ................. 109
Hasil Uji Normalitas P Plot ........c.cc.ccooeuee. 109
Hasil Uji Heteroskedastisitas ....................... 112

Xiv



