DAFTAR PUSTAKA

Ambali, Abdul Raufu, and Ahmad Naqiyuddin Bakar. “People’s
Awareness on Halal Foods and Products: Potential Issues for
Policy-Makers.” Procedia - Social and Behavioral Sciences 121,
no. September 2012 (2014): 3-25.
https://doi.org/10.1016/j.sbspro.2014.01.1104.

Aquarista, Yanuar Tri. “PENGARUH DESAIN KEMASAN, HARGA
TERHADAP MINAT DENGAN SIKAP SEBAGAI VARIABEL
INTERVENING Nurul Widyawati Sekolah Tinggi Ilmu Ekonomi
Indonesia (STIESTA) Surabaya” 5 (2016): 1-14.

Asdar, Muhammad, and Abdul Razak Munir. “The Effect Of Trust And
Price On Purchase Decisions Through Brand Image As Intervening
Variables.” Journal Hasanudin 4, no. January (2021).
https://doi.org/10.26487/hjabe.v4il.421.

Asrina, and Lince Bulutoding. ‘“Pengaruh Labelisasi Halal Terhadap
Keputusan Konsumen Dalam Pembelian Produk Kosmetik Di Kota
Makassar (Studi Kasus Pada Giant Supermarket Alauddin).”
Pemasaran 2,  no. 1 (2016): 1-14.  journal.uin-
alauddin.ac.id/index.php/Igtisaduna/article/.../2307.

Aziz, Y. A., & Chok, N. V. (2013). “The Role of Halal Awareness, Halal
Certification, and Marketing Components in Determining Halal
Purchase Intention among NonMuslims in Malaysia: A Structural
Equation Modeling Approach.” Journal of International Food and
Agribusiness Marketing, 25(1), 1-23., n.d.
https://doi.org/10.1080/0897 4438.2013.723997.

Bernadate Bapisah. “Peran Sikap Dalam Memediasi Hubungan Antara
Harga Dengan Minat Beli Handphone Oppo.” Perpustakaan UBT:
Universitas Borneo Tarakan, 2018.

Bob Fostera, Muhamad Deni Johansyahb. “The Effect Of Product Quality
and Price Buying Interest with Risk as Intervening Variables(Study
on Lazada.Com Site User).” International Journal of Innovation,
Creativity and Change 9, no. 12 (2019): 66-78.

Damayanti, Tri. “PENGARUH HARGA, LOKASI, DAN KUALITAS
PRODUK TERHADAP KEPUTUSAN PEMBELIAN BUSANA
MUSLIM DENGAN PROMOSI SEBAGAI VARIABEL
MODERATING (Studi Kasus Pada Toko ‘Khaleefa’ Gemolong),”
2022. http://e-
repository.perpus.uinsalatiga.ac.id/id/eprint/13256%0A.



Desmayonda, A, and A F M Trenggana. “Pengaruh Label Halal Terhadap
Keputusan Pembelian Dengan Religiusitas Sebagai Variabel
Intervening Di Mujigae Resto Bandung.” Dinamika Ekonomi-
Jurnal Ekonomi Dan Bisnis 12, no. 1 (2019): 180-96.
https://www.journal.stienas-
ypb.ac.id/index.php/jdeb/article/view/183%0Ahttps://www.journal.s
tienas-ypb.ac.id/index.php/jdeb/article/download/183/201.

Diah Ayu Legowatil, Farah Nisa Ul Albab. “The Role of Religiosity,
Halal Awareness, Halal Certification, and Food Ingredients on
Purchase Intention of Halal Food Pengaruh Attitude, Sertifikasi
Halal, Promosi Dan Brand Terhadap Purchase Intention Di Restoran
Bersertifikasi Hal.” Journal of Islamic Economics, Finance, and
Banking 1, no. L (2018): 2622-4798.
https://doi.org/10.12928/ijiefb.v2i1.787.

Edi Wibowo, Dwi, and Benny Diah Madusari. “Pengaruh Labelisasi
Halal Terhadap Keputusan Pembelian Oleh Konsumen Muslim
Terhadap Produk Makanan Di Kota Pekalongan.” Indonesia
Journal of Halal 1, no. 1 (2018): 73.
https://doi.org/10.14710/halal.v1i1.3400.

Ermawati. “The Influence of Halal Label on Interest to Buy Samyang
Noodle Product.” Journal of Management and Social Sciences
(JIMAS) 2, no. 2 (2023): 14-26.

Faturohman, Irgiana. “Faktor Yang Mempengaruhi Minat Beli Terhadap
Makanan Halal. Studi Pada Konsumen Muslim Di Indonesia.”
Jurnal Adminstrasi Niaga 10, no. 1 (2019): 882-93.

Febriandika, Nur Rizqi, Vamel Wijaya, and Lukmanul Hakim. “Gen-Z
Muslims® Purchase Intention of Halal Food: Evidence from
Indonesia.” Innovative Marketing 19, no. 1 (2023): 13-25.
https://doi.org/10.21511/im.19(1).2023.02.

Ghozali, Imam. Partial Least Squares: Konsep, Teknik Dan Aplikasi
Menggunakan SmartPLS 3.0. Semarang: Universitas Diponegoro,
2015.

Han, Kyung Koo. ““Noodle Odyssey: East Asia and Beyond.”” ~ Korea
Journal 50 (1): 61-65, Https://Doi.Org/10.25024/Kj.2010.50.1.60,
n.d., 61-65.

Imam Ghozali, Hengky Latan. Partial Least Square, Konsep, Teknik Dan
Aplikasi Program SmartPLS 3.0. Badan Penerbit Undip, Edisi 2,
2015.

Isnaini Harahap, dkk. Hadis-Hadis Ekonomi. Jakarta:Kencana, 2017.



Kotler Philip dan Amstrong. Prinsip-Prinsip Marketing. Edisi Ke Tujuh.
Penerbit Salemba Empat. Jakarta, 2018.

Kotler, Philip dan Gary Armstrong. Prinsip-Prinsip Pemasaran Jilid 1
Edisi Ke-12. Alih Bahasa oleh Bob Sabran. Erlangga. Jakarta.,
2008.

Kotler, Phillip dan Kevin Lane Keller.(2016). Manajemen Pemasaran
Edisi 12 Jilid 1. & 2.Jakarta: PT. Indeks, n.d.

Lestira, Tri, Putri Warganegara, Sevhira Tiara Dita, Fakultas Ekonomi,
Universitas Bandar Lampung, JI Z A Pagar, Alam No, Labuhan
Ratu, and Bandar Lampung. “Pengaruh Harga Dan Promosi
Terhadap Keputusan Pembelian Pada Mokko Factory Mall Kartini
Di Bandar Lampung (Studi Kasus Penjualan Donat).” Ekonomi Dan
Bisnis, 2021, 2024.

Mahardika, Tegar Pangesti. “Pengaruh Pengetahuan Dan Religiusitas
Terhadap Minat Beli Dengan Sikap Konsumen Sebagai Variabel
Mediasi (Studi Pada Pengguna Kosmetik Wardah Di Yogyakarta.”
Jurnal ~ llmu  Manajemen 16, no. 2 (2019): 83-93.
https://journal.uny.ac.id/index.php/jim/article/view/34766.

Mohan Kathuria, L. and Gill, P. ““Purchase of Branded Commodity Food
Products: Empirical Evidence from India.”” British Food Journal
Vol. 115, no. 9 (n.d.): 1255-80.

Muhammad Fatih I’tishom, Sri Martini, and Weni Novandari. “Pengaruh
Persepsi Manfaat, Persepsi Kemudahan, Persepsi Risiko Dan
Persepsi Harga Terhadap Sikap Serta Keputusan Konsumen Untuk
Menggunakan Go-Pay .” Jurnal Ekonomi, Bisnis Dan Akuntansi
(JEBA) Volume 22, no. 4 (2020): 514-32.

Mulyana, Sri. “Pengaruh Harga Dan Ulasan Produk Terhadap Keputusan
Pembelian Produk Fashion Secara Online Pada Shopee Di
Pekanbaru.” Jurnal Daya Saing 7, no. 2 (2021): 185-95.
https://doi.org/10.35446/dayasaing.v7i2.665.

Nasution, Fatimah Z., Andina Eka Mandasari, and Muwahhid Billah.
“Assessing Factors Influencing the Purchase Decision of Cosmetics
among Middle Class Female Muslims.” Advances in Economics,
Business and Management Research (AEBMR), Volume 35 TABLE
35, no. Miceb 2017 (2018): 131-41. https://doi.org/10.2991/miceb-
17.2018.21.

Ndofirepi, Takawira Munyaradzi, Tinashe Chuchu, Eugine Maziriri, and
Brighton Nyagadza. “Examining the Influence of Price-Quality
Inference and Consumer Attitudes on the Inclination to Buy Non-



Deceptive Counterfeit Goods: Evidence from South Africa.”
European Journal of Management Studies 27, no. 3 (2022): 317-39.
https://doi.org/10.1108/ejms-04-2022-0026.

Nur Millatina, Afifah, R Tanzil Fawaiq Sayyaf, Fakultas Agama Islam,
and Universitas Muhammadiyah Malang. ‘“Makanan Halal Pada
Street Food: Halal Awareness, Halal Knowledge, Label Halal
Terhadap Keputusan Pembelian (Studi Kasus Di Kota Malang).”
Jurnal llmiah Ekonomi Islam 9, no. 2 (2019): 2610-19.
http://dx.doi.org/10.29040/jiei.v9i2.8462.

Omar, Nor Asiah, Aishath Lahath, Rifelly Dewi Astuti, Nurul Atasha
Jamaludin, and Syed Shah Alam. “The Mediating Role of Attitude
in the Relationship Between the Extrinsic and Intrinsic Attributes of
Japanese Frozen Foods and Consumers’ Intention to Purchase
Them: Evidence from Malaysia.” The South East Asian Journal of
Management 17, no. 1 (2023): 98-129.
https://doi.org/10.21002/seam.v17i1.1312.

Pebrina, Erni Taruli, Ipang Sasono, Dhaniel Hutagalung, Riyanto
Riyanto, and Masduki Asbari. “Adopsi E-Commerce Oleh Umkm
Di Banten: Analisis Pengaruh Theory Of Planned Behavior.”
EDUKATIF : JURNAL ILMU PENDIDIKAN 3, no. 6 (2021): 4426—
38. https://doi.org/10.31004/edukatif.v3i6.1484.

Philip Kotler dan Keller. Manajemen Pemasaran. (Jakarta:Erlangga),
2016.

. Prinsip-Prinsip Pemasaran. Edisi 12 Jilid 1&2. Edisi Ke 13.
Jakarta: Erlangga., 2014.

Pratama, Abdul Aziz Nugraha, M. Luthfi Hamidi, and Edi Cahyono.
“The Effect of Halal Brand Awareness on Purchase Intention in
Indonesia: The Mediating Role of Attitude.” Cogent Business and
Management 10, no. 1 (2023): 1-19.
https://doi.org/10.1080/23311975.2023.2168510.

Pratiwi, Afrida, Dedi Junaedi, and Agung Prasetyo. “Pengaruh Harga
Terhadap Keputusan Pembelian Konsumen : Studi Kasus 212 Mart
Cikaret PENDAHULUAN Latar Belakang Masalah Perkembangan
Dan Pertumbuhan Trend Perilaku Berbelanja Konsumen Yang Saat
Ini Lebih Mengutamakan Kepraktisan Dan Kemudahan , Maka
Timbul.” Jurnal Kajian Ekonomi Dan Bisnis Islam 2, no. 2 (2019):
150-59. https://doi.org/10.47467/elmal.v2i2.345.

Rachman, Abdul, and Ashar Johnsan Khokhar. “Role of Indonesian
Council of Ulama in Halal Certification and Product Guarantee.”
Journal of Islamic Thought and Civilization 13, no. 1 (2023): 203—




14. https://doi.org/10.32350/jitc.131.14.

Ramadhanti, Desna, and Endy Gunanto Marsasi. “The Influence of
Attitudes and Halal Perceptions on Intention to Visit Halal Tourism
Destinations.” JESI (Jurnal Ekonomi Syariah Indonesia) 13, no. 1
(2023): 54. https://doi.org/10.21927/jesi.2023.13(1).54-73.

Renaldi, Angelina Julia, Eni Valentina, Rieza Melinda, and Yandi
Suprapto. “SEIKO : Journal of Management & Business Analisis
Lingkungan Budaya Bisnis Kentucky Fried Chicken ( KFC )” 5, no.
2 (2022): 873-80. https://doi.org/10.37531/sejaman.v6i1.4066.

Sekar Alma Arifitria, dkk. “How Do Halal Labels, Pricing, and
Promotion Affect Sasha Toothpaste Purchasing Decisions.”
Perbanas Journal Of Islamic Economics & Business Vol. 3, No
(2023).

Sri Iswati. “‘Strategi Korea Selatan Dalam Promosi Korean Halal Food
Di Indonesia Tahun 2015.”” EJournal IlImu Hubungan Internasional
7 (1): 451-66. Hittps://Ejournal.Hi.Fisipunmul.Ac.ld/Site/Wp-
Content/Uploads/2019/02/Pdf EJournal lImu Hubungan
Internasional SRI Fix (02-19-19-02-18-23).Pdf., n.d.

Valéria, Lissa, Fernandes Ferreira, Maria Carolina, and Cavalcante Dias.
“THE INFLUENCE OF PACKAGING AND PRICES ON
CHOCOLATE BAR.” Jurnal Akademik 17, no. 3 (2023): 41-64.
https://www.proquest.com/scholarly-journals/influence-packaging-
prices-on-chocolate-bar/docview/2895421832/se-
2?accountid=210941.

Widad, Faizatul, Sekolah Tinggi, and [lmu Ekonomi. “Artikel IImiah,”
20109.

Wijaya, Sonia Citra, and Vita Briliana. “The Role of Attitude in the
Purchase Intention of Indonesian Muslim Men Towards Halal
Personal Care Products.” In Proceedings of the Tenth International
Conference on Entrepreneurship and Business Management 2021
(ICEBM 2021), 653:262-68, 2022.
https://doi.org/10.2991/aebmr.k.220501.040.



