
xii 
 

DAFTAR ISI 
 

HALAMAN JUDUL ...........................................................................  i 

PERSETUJUAN PEMBIMBING SKRIPSI .......................................  ii 

PENGESAHAN MUNAQOSYAH .....................................................  iii 

PERNYATAAN KEASLIAN SKRIPSI .............................................  iv 

ABSTRAK ..........................................................................................  v 

MOTTO ...............................................................................................  vi 

PERSEMBAHAN ...............................................................................  vii 

PEDOMAN TRANSLITERASI ARAB-LATIN ................................  ix 

KATA PENGANTAR .........................................................................  x 

DAFTAR ISI .......................................................................................  xii 

DAFTAR GAMBAR ...........................................................................  xiv 

DAFTAR TABEL ...............................................................................  xv 

BAB I  PENDAHULUAN 

A. Latar Belakang ........................................................................  1 

B. Fokus Penelitian .....................................................................  5 

C. Rumusan Masalah ...................................................................  6 

D. Tujuan Penelitian ....................................................................  6 

E. Manfaat Penelitian ..................................................................  6 

F. Sistematika Penulisan .............................................................  7 

BAB II KERANGKA TEORI 

A. Kajian Teori ............................................................................  9 

1. Analisis SWOT ..................................................................  9 

a. Elemen Analisis SWOT ...............................................  11 

b. Tujuan Penerapan SWOT pada Perusahaan .................  12 

c. Matriks SWOT .............................................................  13 

2. Transformasi Digital ..........................................................  14 

3. Remaja ...............................................................................  17 

4. Jasa Perbankan Syariah .....................................................  20 

5. Era Society 5.0...................................................................  25 

B. Penelitian Terdahulu ...............................................................  26 

C. Kerangka Berpikir ..................................................................  37 

D. Pertanyaan Penelitian..............................................................  39 

BAB III METODE PENELITIAN 

A. Jenis dan Pendekatan Penelitian .............................................  42 

B. Setting Penelitian ....................................................................  43 

C. Subyek Penelitian ...................................................................  43 

D. Sumber Data ...........................................................................  43 

E. Teknik Pengumpulan Data .....................................................  44 

F. Pengujian Keabsahan Data .....................................................  46 

G. Teknik Analisis Data ..............................................................  47 



xiii 
 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN 

A. Gambaran Obyek Penelitian ...................................................  55 

B. Deskripsi Data Penelitian .......................................................  56 

1. Kekuatan (Strengths) .........................................................  57 

2. Kelemahan (Weakness) .....................................................  59 

3. Peluang (Opportunity) .......................................................  61 

4. Ancaman (Threats) ............................................................  64 

C. Analisis Data Penelitian .........................................................  66 

1. Analisis Faktor Strategis Internal dan Eksternal ...............  66 

2. Matriks SWOT (Strenght, Weakness, Opportunity, 

Threats) .............................................................................  75 

BAB V PENUTUP 

A. Simpulan .................................................................................  81 

B. Saran-Saran .............................................................................  81 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 

 

 

  



xiv 
 

DAFTAR GAMBAR 
 

Gambar 1.1 Diagram Perbandingan ....................................................  2 

Gambar 2.1 Kerangka Berpikir ...........................................................  38 

Gambar 3.1 Diagram Analisis SWOT .................................................  51 

Gambar 4.1 Diagram Analisis SWOT .................................................  74 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



xv 
 

DAFTAR TABEL 
 

Tabel 2.1 Matriks Kualitatif SWOT ....................................................  13 

Tabel 2.2 Penelitian Terdahulu ............................................................  29 

Tabel 2.3 Pertanyaan Wawancara Penelitian ......................................  39 

Tabel 2.4 Pertanyaan Kuesioner Penelitian .........................................  39 

Tabel 3.1 Matriks Internal Factor Analysis Summary 

(IFAS).............................. ..................................................  49 

Tabel 3.2 Matriks External Factors Analysis Summary (EFAS) ........  49 

Tabel 3.3 Matriks Kualitatif SWOT ....................................................  53 

Tabel 4.1 Matriks Internal Factor Analysis Summary ( IFAS) ...........  68 

Tabel 4 2 Matriks External Factor Analysis Summary (EFAS) ..........  71 

Tabel 4.3 Matriks Kualitatif SWOT ....................................................  76 

 
 

 


