ABSTRAK

Yeni Nurkhasanah (226010009), Peran Nilai Perusahaan sebagai Variabel
Interverning Pada Laba Akuntansi dan Islamic Social Reporting Terhadap
Return Saham

Kapitalisasi pasar 1SSI tahun 2022 mengalami peningkatan 20,14% (year-on-
year) menjadi Rp4.786,02 triliun dari periode sebelumnya yaitu Rp3.983,65
triliun. Peningkatan ini mencerminkan pencapaian level tertinggi dalam enam
tahun terakhir, yang dimulai sejak tahun 2017. Namun, terdapat catatan
pertumbuhan negatif pada tahun 2020, di mana kapitalisasi pasar ISSI
mengalami penurunan sebesar 10,68% yang disebabkan oleh berbagai tekanan
yang dihadapi oleh indeks saham syariah Indonesia, termasuk munculnya
pandemi covid-19 di Indonesia yang menimbulkan fluktuasi, peningkatan
kapitalisasi pasar ISSI dari tahun 2020 hingga 2022 menunjukkan adanya
pergerakan pasar saham yang baik, tetapi tidak semua saham memberikan return
yang konsisten dalam periode tersebut.

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh langsung
laba akuntansi dan Islamic social reporting terhadap return saham, serta
bagaimana peran nilai perusahaan sebagai variabel interverning pada laba
akuntansi dan Islamic social reporting terhadap return saham. Metode Penelitian
ini ialah kuantitatif dengan pendekatan kausalitas. Populasi berjumlah 36
perusahaan sektor energi yang terdaftar di ISSI periode 2020-2022, pengambilan
sampel menggunakan purposive sampling dan didapat 25 perusahaan sebagai
sampel. Data bersifat sekunder sejumlah 75 data yang dikumpulkan melalui
dokumentasi berupa laporan keuangan tahunan 25 perusahaan sektor energi yang
terdaftar di ISSI periode 2020-2022. Teknik analisis data menggunakan
Structural Equation Modeling (SEM) dengan bantuan software SmartPLS.4.
Hasil analisis melalui boostraping menunjukkan bahwa laba akuntansi, Islamic
social reporting dan nilai perusahaan tidak berpengaruh terhadap return saham.
Laba akuntansi berpengaruh terhadap nilai perusahaan, sedangkan Islamic social
reporting tidak berpengaruh terhadap nilai perusahaan. Kemudian variabel nilai
perusahaan tidak mampu memediasi hubungan antara laba akuntansi dan Islamic
social reporting terhadap return saham.

Kata Kunci : Nilai Perusahaan, Laba Akuntansi, Islamic Social Reporting,
Return Saham



ABSTRACT

Yeni Nurkhasanah (226010009), The Role of Firm Value as an Interverning
Variable in Accounting Profit and Islamic Social Reporting on Stock
Returns

ISSI's market capitalization in 2022 experienced an increase of 20.14% (year-on-
year) to IDR4,786.02 trillion from the previous period of IDR3,983.65 trillion.
This increase reflects the highest level in the last six years, which began in 2017.
However, there was a negative growth record in 2020, where the 1SSI market
capitalization decreased by 10.68% due to various pressures faced by the
Indonesian sharia stock index, including the emergence of the covid-19
pandemic in Indonesia which caused fluctuations, the increase in 1SSl market
capitalization from 2020 to 2022 indicates a good stock market movement, but
not all stocks provide consistent returns in that period.

This study aims to determine and analyze the direct effect of accounting profit
and Islamic social reporting on stock returns, as well as how the role of firm
value as an interverning variable on accounting profit and Islamic social
reporting on stock returns. This research method is quantitative with a causality
approach. The population amounted to 36 energy sector companies listed on the
ISSI for the period 2020-2022, sampling using purposive sampling and obtained
25 companies as samples. The data is secondary in the amount of 75 data
collected through documentation in the form of annual financial reports of 25
energy sector companies listed on the ISSI for the 2020-2022 period. The data
analysis technique uses Structural Equation Modeling (SEM) with the help of
SmartPLS.4 software.

The results of the analysis through boostraping show that accounting profit,
Islamic social reporting and firm value have no effect on stock returns.
Accounting profit affects firm value, while Islamic social reporting has no effect
on firm value. Then the firm value variable is not able to mediate the relationship
between accounting profit and Islamic social reporting on stock returns.

Keywords: Firm Value, Accounting Profit, Islamic Social Reporting, Stock
Return
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