DAFTAR ISI

[ WA I AN 1Y A i
PERSETUJUAN PEMBIMBING SKRIPSL.......ccccccvveeiiiiiiiiin, i
PENGESAHAN MUNAQOSYAH .......covvviiiiiiiiiiiieieeeeeeeeeeeie, iii
PERNYATAAN KEASLIAN SKRIPSI ..o iv
ABSTRAK ...ttt e e e e e e e e r e e e \Y;
IMOTO e e Vi
PERSEMBAHAN .....coooiiii e, Vii
PEDOMAN TRANSLITERASI ARAB-LATIN........coooevevineien. viii
KATA PENGANTAR . ...oottii s iX
DAFTAR ISL. B, i e Lo e e e, Xi
DAFTAR TABEL. ... .7 o e e Nee s e, Xiii
DAFTAR GAMBAR. ...t Xiv
BAB | PENDAHULUAN
A. Latar Belakang Masalah.................ccocciiiiiiiiinnn, 1
B. Rumusan Masalah..............cccuvvviivimiiiiiiiiiececiseecceeeenns 9
C# Tujuan\Penglitian’........ b’ ol Lo L 9
D. ManfaatPeneliian ..........ooouvvieiiiiiiiiiiii e, 10
E. Sistematika Penulisan...........ccoeevviiiiiiiiiiiieeeeieiiieeeee 10

BAB Il LANDASAN TEORI

A, DeSKIIPST TEOM ....vveeiiiiee ittt 12
1. Manajemen Pemasaran............cccoouvveiiireeiiueeeeninnens 12
2. Pemasaran Digital............c....cooovveiiiiiiie 15
3. Live Sreaming .......cceeeeemueeeeeiiiineeeaseiiieeeseiieee e 17
4. Content Marketing ..........cccooeveeiiieeiiiee e 21
5. Viral Marketing .........cccceeevuieriiiniiieieiie e 25
6. Keputusan Pembelian........cccccoviiunneeiiiiineeniiiiieces 30
B. Penelitian Terdahulu................ccoooiiii 36
C. Kerangka BerfiKir ...........ccccceeviiiiiiiiiiiiiieiiiee e 39
D. HIPOESIS ...vvvieeiiiiieeieiiiie et 40
BAB Il METODE PENELITIAN
A. Jenis dan Pendekatan ............cccooviiiiiiiiiiieiii e 41
B. Setting Penelitian..............cooovveiee e, 41
C. Populasidan Sampel........cccccoeviiiiieiiiiieeeiiee e 41
D. Desain dan Definisi Operasional Variabel ...................... 42
E. Uji Validasi dan Realiabilitas ..............cccccooiiiiinninnns 44
F. Teknik Pengumpulan Data.............ccccoviiiiiiieiiineiiinens 45
G. Teknik Analisis Data..........ccccouvveeiiieiiiiieieiiie e 46

Xi



BAB IVHASIL PENELITIAN DAN PEMBAHASAN

A. Hasil Penelitian........coooveeiiiiiiieeieeeee e
1. Gambaran Obyek Peelitian ..............cccccccevneen.
2. ANAlSIS Data........cooovvieiiieee e
B. Pembahasan.........ccccoeoiviiiiiiiiiiiiiiiccieeiee e

BAB V PENUTUP

A, SIMpulan.........ccocooiiiii
B. SAran-Saran.........cocooeveeeiiiiiiieiiieeeieeeiee e

DAFTAR PUSTAKA
LAMPIRAN-LAMPIRAN
DAFTAR RIWAYAT HIDUP

Xii



DAFTAR TABEL

Tabel HAL

2.1 :Penelitian Terdahulu L ........coooiiivieeie e 36
2.2 :Penelitian Terdahulu 2 ...........cccoveeeiiiee e 37
2.3 :Penelitian Terdahulu 3 ...........ccovvieiiie e 38
2.4 :Penelitian Terdahulu 4 .........ccoooveiiiiiiiii e 38
2.5 :Penelitian Terdahulu 5 ........coooiiiiiiiiiiiiii e 44
3.1 : Definisi Operasional........cccccoiiiieeiiiiiiees e 43
3.2 :Bobot Nilai KUESIONET .......coiiiiiiiieiiiiiee e 45
4.1 :Data Responden Berdasarkan Jenis Kelamin ......................... 50
4.2 :Data Responden Berdasarkan Usia ...........c.ccccoviieniiieniiinnns 50
4.3 : Deskripsi Jawaban Variabel Live Streaming..................ccvvee.. 51
4.4 : Deskripsi Jawaban Variabel Content Marketing...................... 52
4.5 : Deskripsi Jawaban Variabel Viral Marketing ................ccveeen. 52
4.6 :Deskripsi Jawaban Variabel Keputusan Pembelian.................. 54
4.7 :Ujivalidasil o T e 55
4.8 :UjiReliabilitas............ccccooiviniiiiniirenndoe i e 55
4.9 :Hasil Uji Normalitas Kolmogorov Smirnov............cccceevvneeenn. 58
4.10 : Hasil Uji Heterokedastistas Glejser..........ccccoovveeeiiiinneeiiinnnnne.. 59
4.11 : Hasil Uji Multikolineartas ............cuvivvvveiiiiieeeeesiiiiie e, 59
4.12 : Hasil Uji Linear Berganda.............cccocevvvieiiiveeniiineenieeeiieene, 60
4.13 :Hasil Uji T Parsial ..o 61
4.14 - Hasil Uji F SIMURAN ......oooiiiiiiiieii e 63
4.15 : Hasil Uji R2 Determinasi.........ccuveeeiivieieiiiieeieeeiiiee e v 63

Xiii



Gambar
11

1.2

13

2.1
2.2
4.1
4.2
4.3

DAFTAR GAMBAR

HAL
- Jumlah Pengguna Aktif Tiktok Global Dari Tahun 2018
SAMPaT 2023 ... 2
. Persentase Pengguna Tiktok Global Berdasarkan
Kelompok Usia Dan Gender (Oktober 2023)..................... 3
: 10 Negara Dengan Jumlah Pengguna Tiktok Terbanyak
Di Dunia (Oktober 2023) .......ccvvveiiiiiiieiiiiiieee e 4
:Konsep Inti PEmMasaran..........ccccoovveeiiiieiieieniie e 39
s Kerangka Berfikir............cccooivieinviniiiiieiiieec e 44
: Hasil Uji Normalitas Grafik Histogram...............cccceeenee. 56
: Hasil Uji Normalitas Propanility...........ccccccoeiineeiinnnnn. 57
: Hasil Uji Heterokedastistas Scatter Plot .......................... 58

Xiv



