DAFTAR PUSTAKA

Aaker, David. Aaker On Branding: 20 Prinsip Esensial Mengelola Dan
Mengembangkan Brand. Jakarta: PT Gramedia Pustaka Utama,
2015.

Burnasheva, Regina, and Yong Gu Suh. “The Moderating Role of
Parasocial Relationships in the Associations between Celebrity
Endorser’s Credibility and Emotion-Based Responses.” Journal of
Marketing Communications 28, no. 4 (2022): 343-59.
https://doi.org/10.1080/13527266.2020.1862894.

Cindrakasih, RR Roosita. “Dinamika Globalisasi Budaya Korea Di
Indonesia Dan Pola Konsumsi Remaja ‘Korean Wave’ Di Media
Sosial Instagram.” Jurnal Public Relations-JPR 2, no. 1 (2021): 17—
28. https://doi.org/10.31294/jpr.v2i1.213.

Denisa. “Kolaborasi Snack Tos Tos x NCT Dream Bikin Heboh NCTzen

Indonesia!” StartFriday.Asia, 2023.
https://www.startfriday.asia/ideas/t5y5u0blwslpOh4t4fb22jeglm9if
8-2023.

Dey, Drveto, Swapna H R, and Desai Krishna Gayathri. “Effect of
Celebrity Endorsement on Purchase Intention-Sem Analysis.”
Turkish Journal of Computer and Mathematics Education 12, no.
12 (2021): 573-80. https://ssrn.com/abstract=3917365.

Didih, Suryadi. Promosi Efektif Menggugah Minat Dan Loyalitas
Pelanggan. Yogyakarta: Tugu Publisher, 2006.

Dwivedi, Abhishek, Lester W. Johnson, and Robert E. McDonald.
“Celebrity Endorsement, Self-Brand Connection and Consumer-
Based Brand Equity.” Journal of Product and Brand Management
24, no. 5 (2015): 449-61. https://doi.org/10.1108/JPBM-10-2014-
0722.

Entertaiment, SM. “NCT Dream.” SM Entertaiment, 2016.
https://www.smtown.com/artist/musician/10037.

Erdem, Tiilin, and Joffre Swait. “Brand Credibility, Brand Consideration,
and Choice.” Journal of Consumer Research 31, no. 1 (2004): 191—
98. https://doi.org/10.1086/383434.

Escalas, Jennifer Edson, and James R. Bettman. “You Are What They
Eat: The Influence of Reference Groups on Consumers’
Connections to Brands.” Journal of Consumer Psychology 13, no. 3
(2003): 339-48. https://doi.org/10.1207/S15327663JCP1303_14.

Fani, Harli Septia. “Peringkat Reputasi Brand Boy Group Bulan
September, Ada BTS, SEVENTEEN, Dan NCT, Siapa Posisi
Pertama?”  Kpopchart, 2023.  https://www.kpopchart.net/k-
update/91610098011/peringkat-reputasi-brand-boy-group-bulan-



september-ada-bts-seventeen-dan-nct-siapa-posisi-pertama.

Ghozali, Imam. Model Persamaan Struktural Konsep Dan Aplikasi
Dengan Program AMOS 24. 7th ed. Semarang: Badan Penerbit
Universitas Diponegoro, 2017.

Structural Equation Modeling, Metode Alternatif Dengan Partial Least
Square (PLS). 4th ed. Semarang: Badan Penerbit Universitas
Diponegoro, 2014.

Hair, Joseph F, William C Black, Barry J Babbin, and Rolph E Anderson.
Multivariate Data Analysis. 7th ed. New York: Pearson Education
Limited, 2013.

Homer, Veka Nanda, and Augusty Tae Ferdinand. “Analisis Pengaruh
Kredibilitas Endorser Terhadap Minat Beli Dengan Kredibilitas
Merek Sebagai Variabel Intervening (Studi Pada Produk
Smartphone Vivo Di Kota Semarang).” Diponegoro Journal of
Management 12, no. 1 (2023): 1-14. http://ejournal-
s1.undip.ac.id/index.php/dbr.

Indonesia.com, CNN. “Indonesia Jadi Negara Dengan K-Poper Terbesar
Di Twitter.” CNN Indonesia, 2022.
https://www.cnhnindonesia.com/hiburan/20220126202028-227-
751687/indonesia-jadi-negara-dengan-k-poper-terbesar-di-twitter.

Javier, Faisal. “Ada 7,5 Miliar Twit K-Pop Pada Juli 2020-Juni 2021,
Terbanyak Dari Indonesia.” Tempo.Co, 2021.
https://data.tempo.co/data/1174/ada-75-miliar-twit-k-pop-pada-juli-
2020-juni-2021-terbanyak-dari-indonesia.

Junejo, Mir Hassan. “The Celebrity Endorsement, Self-Brand Connection
and Consumer Based Brand Equity.” Journal of Development and
Social Sciences 3 no. Il (2022).
https://doi.org/10.47205/jdss.2022(3-iii) 71.

Keller, Kevin Lane. Strategic Brand Management; Building, Measuring,
and Managing Brand Equity. 4th ed. English: Pearson Education
Inc, 2013.

Ketut Seminari, Ni, | Ketut Rahyuda, | Putu Gde Sukaatmadja, and Tjok
Gde Raka Sukawati. “Self-Brand Connection: A Literature Review
and Directions for Further Research.” Jurnal Dinamika Manajemen
13, no. 1 (2022): 53-65. http://jdm.unnes.ac.id.

Kotler, Philip, and Kevin Lane Keller. Manajemen Pemasaran. Jakarta:
Erlangga, 2009.

. Manajemen Pemasaran. 13th ed. Jakarta: Erlangga, 20009.

Kumalasari, Fransiska Intan, and IMade Bayu Dirgantara. “Study of
Social Cultural Environmental Phenomenology on Credit Decision
Making At Bank Central Asia Tbk Office Region II Semarang.”
International Journal of Economics, Business and Accounting




Research (IJEBAR) 5, no. 4 (2021): 600-606. https://jurnal.stie-
aas.ac.id/index.php/IJEBAR/article/view/4184/1802.

“Lokal Brand Indonesia Hiasi Wajah-Wajah Artis Korea. Sandiaga Uno:
Tidak Masalah!” TemanSandi, n.d. https://temansandi.com/lokal-
brand-indonesia-dihiasi-wajah-wajah-artis-korea-sandiaga-uno-
tidak-masalah/.

Misbahuddin, and Igbal Hasan. Analisis Data Penelitian Dengan
Statistik. 2nd ed. Jakarta; Bumi Aksara, 2017.

Monita, Ratu. “Strategi Komunikasi Dua Kelinci Memasarkan TosTos
Dan  Menangkan Hati  Gen Z.”  Marketeers, 2024.
https://www.marketeers.com/strategi-komunikasi-dua-kelinci-
memasarkan-tostos-dan-menangkan-hati-gen-z/.

Nasir, Suphan, and Ozge Guvendik. “Effect of Brand Credibility and
Innovation on Customer Based Brand Equity and Overall Brand
Equity in Turkey: An Investigation of GSM Operators.” Advances
in Global Services and Retail Management 2 (2021): 89.
https://doi.org/10.5038/9781955833035.

Nawa, Nisa Ulin, and Anas Hidayat. “Peran Self-Brand Connection
Dalam Memediasi Kredibilitas Endorser Terhadap Ekuitas Merek
Pada Marketplace Shopee.” INOBIS: Jurnal Inovasi Bisnis Dan
Manajemen  Indonesia 4, no. 1 (2020): 59-71.
https://doi.org/10.31842/jurnalinobis.v4i1.166.

Neolaka, Amos. Metode Penelitian Dan Statistik. 2nd ed. Bandung: PT
Remaja Rosdakarya Offset, 2016.

Ohanian, Roobina. “Construction and Validation of a Scale to Measure
Celebrity Endorsers’ Perceived Expertise, Trustworthiness, and
Attractiveness.” Journal of Advertising 19, no. 3 (1990): 39-52.
https://doi.org/10.1080/00913367.1990.10673191.

Pandiangan, Kasman, Masiyono, and Yugi Dwi Atmogo. “Faktor-Faktor
Yang Mempengaruhi Brand Equity: Brand Trust, Brand Image,
Perceived Quality, & Brand Loyalty.” Jurnal llmu Manajemen
Terapan 2, no. 4 (2021): 471-84.
https://doi.org/10.31933/jimt.v2i4.459.

Parmar, Yadvinder, and Bikram Jit Singh Mann. “Exploring the
Relationship Between Celebrity Worship and Brand Equity: The
Mediating Role of Self-Brand Connection.” Journal of Creative
Communications 16, no. 1 (2021): 61-80.
https://doi.org/10.1177/0973258620968963.

Purnama, kendy maharijaya, and Hatane Semuel. “Pengaruh Celebrity
Endorsement Credibility Terhadap Consumer Based Brand Equity
Dan Brand Credibility Sebagai Variabel Intervening Pada
Perusahaan Pengiriman Logistic J&T Express.” Jurnal Strategi



Pemasaran 5, no. 2 (2018): 1-8.
https://publication.petra.ac.id/index.php/manajemen-
pemasaran/article/view/7327.

0S. As Syu’ara/26: 181-183, n.d.

Quran in Ms Word, Tafsir Ringkas Kemenag, OS. As Syu’ara Ayat 181-
183, n.d.

Raras, Sami, Asep Muhammad Ramdan, Dicky Jhoansyah, Universitas
Muhammadiyah, and Kota Sukabumi. “Joe Taslim Endorser
Credibility Analysis With Self Brand Connection To Brand Equity.”
Management Studies and Entrepreneurship Journal 3, no. 4 (2022):
2210-18. http://journal.yrpipku.com/index.php/msej.

Ri’aeni, Ida, Musiam Suci, Mega Pertiwi, and Tias Sugiarti. “Pengaruh
Budaya Korea (K-Pop) Terhadap Remaja Di Kota Cirebon.”
Communications 1, no. L (2019): 1-26.
https://doi.org/10.21009/Communications.1.1.1.

Rohmawati, Siti Nur Laily. “How Credibility Endorser Strengthen Brand
Equity: Case Study in Shoppe Consumers.” Journal of Business
Management — Review 1, no. 1  (2020): 018-027.
https://doi.org/10.47153/jbmr.v1il.7.

Sanusi. Metodologi Penelitian Bisnis. Jakarta: Salemba Empat, 2014.

Sari, Ade Multi Davista, and Citra Kusuma Dewi. “The Influence of
Endorser Credibility on Brand Equity ‘Shopee for Men’ with Self-
Brand Connection as a Mediator.” Jurnal Sekretaris Dan
Administrasi Bisnis 11, no. 2 (2019): 144-52.
http://jurnal.asmtb.ac.id/index.php/jsab.

Schiffman, G.L., and Kanuk L.L. Perilaku Konsumen. Jakarta: Indeks,
2007.

Shimp, Terence A. Integrated Marketing Communication in Advertising
and Promotion. Australia: South Western, 2010.

Silaen, S. Metodologi Penelitian Sosial Untuk Penulisan Skripsi Dan
Tesis. Bogor: In Media, 2018.

Singh, Ramendra Pratap, and Neelotpaul Banerjee. “The Mediating Role
of Brand Credibility on Celebrity Credibility in Building Brand
Equity and Immutable Customer Relationship: The Mediating Role
of Brand Credibility on Celebrity Credibility.” [IMB Management
Review 33, no. 2 (2021): 119-32.
https://doi.org/10.1016/j.iimb.2021.03.010.

Siyoto, Sandu, and M. Ali Sodik. Dasar Metodologi Penelitian.
Yogyakarta: Literasi Media Publishing, 2015.

Spry, Amanda, Ravi Pappu, and T. Bettina Cornwell. “Celebrity
Endorsement, Brand Credibility and Brand Equity.” European
Journal of Marketing 45, no. 6 (2011): 882-909.



https://doi.org/10.1108/03090561111119958.

Sugiyono. Metode Penelitian Kombinasi (Mix Methods). Bandung:
Alfabeta, 2015.

. Metode Penelitian Kunatitatif, Kualitatif Dan R & D. Bandung:

Alfabeta, 2014.

. Metodologi Penelitian Bisnis. Bandung: Alfabeta, 2013.

. Statistika Untuk Penelitian. 29th ed. Bandung: Alfabeta, 2017.

Suliyanto. Metode Penelitian Bisnis Untuk Skripsi, Tesis, Dan, Disertasi,
Ed. Oleh Aditya Cristian. 01 ed. Yogyakarta: Andi Offset, 2018.

Supriyadi, Edy. SPSS+Amos. Jakarta: In Media, 2014.

Tostosid. “Mau Ngerasain Serunya Ngemil Yang #LebihTerooos? Selain
Sensasi Chips Yang LEBIH Gede, Bumbu Yang LEBIH Berasa
Dan Tekstur Yang LEBIH Renyah, Sekarang Ngemil Chips
#TosTos Makin LEBIH Asik Karena Bareng NCT DREAM!
Cobain Sekarang! #TosTosxNCTDREAM #DuaKel.” Instagram,
2023.
https://www.instagram.com/reel/CtF6vg2hkWG/?igshid=MzRIODB
INWFIZA==.

Umar, Husein. Metode Riset Bisnis. Jakarta: Ghalia Indonesia, 2013.

Vidyanata, Deandra. “Peran Brand Credibility Sebagai Mediasi Pengaruh
Strategi Celebrity Endorsement Terhadap Brand Equity.” Jurnal
Manajemen Teori Dan Terapan 12, no. 1 (2019): 282.
http://dspace.uc.ac.id/handle/123456789/2148.

Wardhani, Hernita Wisnu, and | Made Sukresna. “Pengaruh Celebrity
Endorser Korea Selatan Pada Brand Equity Dengan Brand
Credibility Dan Brand Image Sebagai Variabel Mediasi (Studi Pada
Pengguna Produk Whitelab),” 2023, 1-13.

Widyajayanti, Ni Putu Maha Dewi, and A. A. Gede Agung Artha
Kusuma. “Peran Self-Brand Connection Dalam Memediasi
Pengaruh Kredibilitas Endorser Terhadap Brand Equity Pada Brand
Guess.” E-Jurnal Manajemen Unud 6, no. 6 (2017): 3342-69.
https://ojs.unud.ac.id/index.php/manajemen/article/view/30045.

Wildani, Diana, Syafruddin Chan, Sorayanti Utami, and Universitas
Syiah Kuala. “The Effect of Endorser Credibility on Brand Equity
of Wardah Products in Banda Aceh and Sabang with Brand
Credibility as a Mediation: Does the Geographic Can Be as a
Moderation.” International Journal of Business Management and
Economic Review 4, no. 04 (2021): 35-44.
https://doi.org/10.35409/IJBMER.2021.3280.




Yoo, Boonghee, and Naveen Donthu. “Developing and Validating a
Multidimensional Consumer-Based Brand Equity Scale.” Journal of
Business Research 52, no. 1 (2001): 1-14.
https://doi.org/10.1016/S0148-2963(99)00098-3.



