
 

 

DAFTAR PUSTAKA 
 

Abd.Mukhid. Metodologi Penelitian Pendeketan Kuantitatif. Edited by 

Sri Rizqi Wahyuningrum. Surabaya: CV. Jakad Media Publishing, 

2021. 

Abdullah, Karimuddin, Misbahul Jannah, Ummul Aiman, Suryadin 

Hasda, Zahara Fadilla, Taqwin, Masita, Ketut Ngurah Ardiawan, 

and Meilida Eka Sari. Metodologi Penelitian Kuantitatif. 

Metodologi Penelitian Kuantitatif. Aceh: Yayasan Penerbit 

Muhammad Zaini, 2021. 

Adi Ahdiat. ―5 E-Commerce Dengan Pengunjung Terbanyak Sepanjang 

2023.‖ Databoks, 2024. 

https://databoks.katadata.co.id/datapublish/2024/01/10/5-e-

commerce-dengan-pengunjung-terbanyak-sepanjang-2023. 

Agung, Anak Agung Putu, and Anik Yuestie. Metode Penelitian Bisnis 

Kuantitatif Kualitatif. Bali: CV. Noah Aletheia, 2019. 

Ahmad Syauqi, Fauzi Arif Lubis, Atika. ―Pengaruh Cashback, Flash Sale, 

Tagline ‗Gratis Ongkir‘ Terhadap Impulse Buying Konsumen 

Generasi Z Pada Shopee (Studi Kasus Mahasiswa Universitas Islam 

Negeri Sumatera Utara).‖ Jurnal Manajemen Akuntansi (JUMSI) 2, 

no. 4 (2022): 734–49. 

Amin, Nur Fadilah, Sabaruddin Garancang, and Kamaluddin Abunawas. 

―Konsep Umum Populasi Dan Sampel Dalam Penelitian.‖ Jurnal 

Pilar 14, no. 1 (2023): 15–31. 

Aminah, Aminah, and Lisa Nurhasanah. ―Perilaku Impulsive Buying 

Gen-Z Dalam Perspektif Etika Bisnis Islam.‖ Lab 7, no. 02 (2023): 

122–36. https://doi.org/10.33507/lab.v7i02.1776. 

Anggriani, Rini, and Handry Sudiartha Athar. ―Pengaruh Sifat 

Materialisme, Motivasi Hedonik Terhadap Impulsive Buying Dan 

Kecenderungan Compulsive Buying Secara Online Di Kalangan 

Mahasiswa Universitas Mataram.‖ Jmm Unram - Master of 

Management Journal 6, no. 2 (2017): 1–20. 

https://doi.org/10.29303/jmm.v6i2.107. 

Anwar, Ali. Statistika Untuk Penelitian Pendidikan Dan Aplikasinya 

Dengan SPSS Dan Excel. IAIT Press. Kediri: IAIT Press, 2009. 

Asad Shahjehan. ―The Effect of Personality on Impulsive and 

Compulsive Buying Behaviors.‖ African Journal of Business 

Management 6, no. 6 (2012). https://doi.org/10.5897/ajbm11.2275. 

Atulkar, Sunil, and Bikrant Kesari. ―Impulse Buying: A Consumer Trait 

Prospective in Context of Central India.‖ Global Business Review 

19, no. 2 (2018): 477–93. 

https://doi.org/10.1177/0972150917713546. 



 

 

———. ―Role of Consumer Traits and Situational Factors on Impulse 

Buying: Does Gender Matter?‖ International Journal of Retail and 

Distribution Management 46, no. 4 (2018): 386–405. 

https://doi.org/10.1108/IJRDM-12-2016-0239. 

Badgaiyan, Anant Jyoti, and Anshul Verma. ―Does Urge to Buy 

Impulsively Differ from Impulsive Buying Behaviour? Assessing 

the Impact of Situational Factors.‖ Journal of Retailing and 

Consumer Services 22 (2015): 145–57. 

https://doi.org/10.1016/j.jretconser.2014.10.002. 

Basuki, Agus Tri. Analisis Statistik Dengan SPSS. Yogyakarta: Danisa 

Media, 2015. 

Beatty, Sharon E., and M. Elizabeth Ferrell. ―Impulse Buying: Modeling 

Its Precursors.‖ Journal of Retailing 74, no. 2 (1998): 161–67. 

https://doi.org/10.1016/s0022-4359(98)90009-4. 

Budiastuti, Dyah, and Agustinus Bandur. Validitas Dan Reliabilitas 

Penelitian. Jakarta: Mitra Wacana Media, 2018. 

Cantikasari, Yuli, and Robertus Basiya. ―Pengaruh Motivasi Hedonis, 

Materialisme, Dan Shopping Lifestyle Terhadap Pembelian 

Impulsif.‖ E-Mabis: Jurnal Ekonomi Manajemen Dan Bisnis 23, no. 

2 (2022): 33–43. https://doi.org/10.29103/e-mabis.v23i2.857. 

Chelone, Felisca, Indarini, and Dudi Anandya. The Effect of Consumer 

Traits and Situational Factors on Online Impulsive Buying of 

Shopee Consumers in Surabaya During the Covid-19 Pandemic. 

Atlantis Press International BV, 2024. https://doi.org/10.2991/978-

94-6463-244-6_53. 

Denny Kurniawan, and Yohanes Sondang Kunto. ―Pengaruh Promosi 

Dan Store Atmosphere Terhadap Impulse Buying Dengan Shopping 

Emotion Sebagai Variabel Intervening Studi Kasus Di Matahari 

Departement Store Cabang Supermall Surabaya.‖ Jurnal 

Manajemen Pemasaran Petra 1, no. 2 (2013): 1–8. 

Djollong, Andi Fitriani. ―Teknik Pelaksanaan Penelitian Kuantitatif 

(Technique of Quantiative Research).‖ Istiqra’ 2, no. 1 (2014): 86–

100. 

Fauzi, Ahmad, and dkk. Metodologi Penelitian. Cetakan 1. Banyumas: 

CV. Pena Persada, 2022. 

Febrilia, Ika, and Ari Warokka. ―Consumer Traits and Situational 

Factors: Exploring the Consumer‘s Online Impulse Buying in the 

Pandemic Time.‖ Social Sciences and Humanities Open 4, no. 1 

(2021): 100182. https://doi.org/10.1016/j.ssaho.2021.100182. 

Fitri, Fatharani Aghnia, and Heppy Millanyani. ―The Effect of Personal 

Factors and Situational Factors on Impulse Buying on Tiket.Com 

Users in Indonesia.‖ Asian Management and Business Review 3, no. 



 

 

2 (2023): 210–26. https://doi.org/10.20885/ambr.vol3.iss2.art8. 

FITRI, FATHARANI AGHNIA, and HEPPY MILLANYANI. ―The 

Effect of Consumer Traits and Situational Factors on Impulse 

Buying in the Pandemic Time (Case Study on Shopee User in 

Greater Jakarta).‖ International Journal of Social Sciences and 

Management Review 05, no. 03 (2022): 158–65. 

https://doi.org/10.37602/ijssmr.2022.5312. 

Harmancioglu, Nukhet, R. Zachary Finney, and Mathew Joseph. 

―Impulse Purchases of New Products: An Empirical Analysis.‖ 

Journal of Product and Brand Management 18, no. 1 (2009): 27–

37. https://doi.org/10.1108/10610420910933344. 

Harnimurni, D N, and D W Suryono. ―Pengaruh Atribut Produk Terhadap 

E-Impulse Buying Dengan UWB Dan HWB Sebagai Mediasi 

Belanja Online.‖ Jurnal Manajemen STEI 02, no. 01 (2019): 14–33. 

https://stei.ac.id/ojsstei/index.php/ManajemenSTEI/article/view/853

%0Ahttps://stei.ac.id/ojsstei/index.php/ManajemenSTEI/article/dow

nload/853/432. 

Haryono, Siswoyo. Statistika Penelitian Bisnis Dan Manajemen. Cetakan 

1. Yogyakarta: LP3M UMY, 2020. 

Intan Destyanawati, and Soepatini. ―Influence of Consumer 

Characteristics and Situational Factors on Online Impulsive Buying 

of Fashion Products.‖ Journal of Management and Islamic Finance 

3, no. 1 (2023): 92–107. https://doi.org/10.22515/jmif.v3i1.6644. 

Irmawati, Dewi. ―Pemanfaatan E-Commerce Dalam Dunia Bisnis.‖ Orasi 

Bisnis VI, no. 1 (2011): 95–112. 

Jayani, Dwi Hadya. ―Tren Pengguna E-Commerce Terus Tumbuh.‖ 

Databoks, 2019. 

https://databoks.katadata.co.id/datapublish/2019/10/10/tren-

pengguna-e-commerce-2017-2023. 

Khairunnisa, Rizky, Satria Bangsawan, and Mahrinasari Ms. ―The Effect 

of Consumer Traits and Situational Factors onImpulsive Buying: A 

Gender Perspective in Indonesian ECommerce Users During the 

COVID-19 Pandemic.‖ International Journal of Business and 

Management Invention (IJBMI) ISSN 11, no. 6 (2022): 41–51. 

https://doi.org/10.35629/8028-1106024151www.ijbmi.org. 

Lajnah Pentashihan Mushaf Al-Qur‘an. ―Al-Qur‘an Juz 11-20.‖ Al-

Qur’an Dan Terjemahannya Edisi Penyempurnaan 2019, 2019, 

277. 

Liu, Yong, Hongxiu Li, and Feng Hu. ―Website Attributes in Urging 

Online Impulse Purchase: An Empirical Investigation on Consumer 

Perceptions.‖ Decision Support Systems 55, no. 3 (2013): 829–37. 

https://doi.org/10.1016/j.dss.2013.04.001. 



 

 

Machali, Imam. Metode Penelitian Kuantitatif. Edited by Abdau Qurani 

Habib. Yogyakarta: Fakultas Ilmu Tarbiyah dan Keuguruan UIN 

Sunan Kalijaga, 2021. 

Masitoh, Martina Rahmawati, Gugup Tugi Prihatma, and Alfin Alfianto. 

―Pengaruh Sales Promotion, Hedonic Browsing, Dan Impulse 

Buying Tendency Terhadap Impulse Buying Pelanggan E-

Commerce Shopee.‖ Sains Manajemen 8, no. 2 (2022): 88–104. 

https://doi.org/10.30656/sm.v8i2.5307. 

Mundir. Metode Penelitian Kualitatif Dan Kuantitatif. Cetakan 1. 

Jember: STAIN Jember Press, 2013. 

Muzdalifah, Laily. ―Konsumen Online Terhadap Pembelian Impulsif : 

Sifat Konsumen Dan Faktor Situasional Consumer ‘ s Online to 

Impulse Buying : Consumer Traits and Situational Factors‖ 05, no. 

1 (2023): 13–28. 

Nurmasari, Nuraini Desty, Latifah Putranti, and Fitriani Nur Annisa. 

―Pengaruh Faktor Internal Terhadap Pembelian Impulsif Belanja 

OnlinePada Generasi Z.‖ Bisman (Bisnis Dan Manajemen): The 

Journal of Business and Management 6, no. 2 (2023): 239–55. 

Parboteeah, D. Veena, Joseph S. Valacich, and John D. Wells. ―The 

Influence of Website Characteristics on a Consumer‘s Urge to Buy 

Impulsively.‖ Information Systems Research 20, no. 1 (2009): 60–

78. https://doi.org/10.1287/isre.1070.0157. 

Pebrianti, W, and S P Sari. ―Faktor Internal Dan Eksternal Terhadap 

Impulse Buting Pada Supermarket Islami.‖ … Management 

Business Journal 5 (2022). 

https://journal.feb.unipa.ac.id/index.php/cmbj/article/view/189%0A

https://journal.feb.unipa.ac.id/index.php/cmbj/article/download/189/

138. 

Pratama K, Radhitya, and Ratna Roostika. ―The Influence of Consumer 

Traits on Impulsive Buying.‖ International Journal of Business 

Ecosystem & Strategy (2687-2293) 5, no. 2 (2023): 12–20. 

https://doi.org/10.36096/ijbes.v5i2.391. 

Pratiwi, Desy Nur, Febby Puspita Dewi, and Varadina Ayuningtyas. 

―Financial Technology (FINTECH): Generasi Z Dan Generasi 

Milenial.‖ Seminar Inovasi Manajemen Bisnisdan 

Akuntansi(SIMBA) 4 4, no. 1 (2022): 1–8. 

http://prosiding.unipma.ac.id/index.php/SIMBA/article/view/3593. 

Pratomo, Dimas, and Liya Ermawati. ―Kecenderungan Pembelian 

Impulsif Ditinjau Dari Perspektif Islam (Studi Kasus Pada 

Pengunjung Malioboro Mall Yogyakarta).‖ Jesya (Jurnal Ekonomi 

& Ekonomi Syariah) 2, no. 2 (2019): 240–52. 

https://doi.org/10.36778/jesya.v2i2.103. 



 

 

Radjab, Enny, and Andi Jam‘an. Metodologi Penelitian Bisnis. Makassar: 

Lembaga Perpustakaan dan Penerbitan Universitas Muhammadiyah 

Makassar, 2017. 

Rahmah, Nur, and Munadi Idris. ―Impulsive Buying Behaviour Dalam 

Perspektif Ekonomi Islam.‖ Jurnal Ekonomi Bisnis Syariah 1, no. 2 

(2018): 88–98. https://doi.org/10.5281/zenodo.1440372. 

Rahmi Pertiwi, Getar, Risnita, and M. Syahran Jailani. ―Jenis Jenis 

Penelitian Ilmiah Kependidikan.‖ Jurnal QOSIM : Jurnal 

Pendidikan, Sosial & Humaniora 1, no. 1 (2023): 41–52. 

https://doi.org/10.61104/jq.v1i1.59. 

Ratnasari, Aprilia Dewi, Reni Shinta Dewi, and Apriatni Endang 

Prihatini. ―Pengaruh Karakteristik Produk Dan Sales Promotion 

Terhadap Impulse Buying Pada Generasi Z ( Studi Pada Pengguna 

Shopee ).‖ Jurnal Ilmu Administrasi Bisnis 11, no. 3 (2022): 576–

86. 

Rejeki, S, and D R Atmaja. ―Pengaruh Product Attribute Dan Customer 

Trust Terhadap Customer Loyalty Melalui Customer Value Dan 

Customer Satisfaction Sebagai Variabel Mediasi ….‖ … Journal: 

Publikasi Ilmiah Bidang … 1, no. 4 (2022): 809–40. 

https://publish.ojs-

indonesia.com/index.php/SINOMIKA/article/view/425. 

Renatita, Theda. ―KecenderunganPembelian Impulsif Online Ditinjau 

Dari Penjelajahan Website.‖ Indigenious 2, no. 1 (2017): 4. 

Ridha, Nikmatur. ―Proses Penelitian. Masalah, Variabel Dan Paradigma 

Penelitian.‖ Jurnal Hikmah 14, no. 1 (2017): 62–70. 

https://doi.org/10.1111/cgf.13898. 

Rochaety, Eti, Ratih Tresnati, and Abdul Majid Latief. Metodologi 

Penelitian Bisnis Dengan Aplikasi SPSS. Edidi 2. Jakarta: Mitra 

Wacana Media, 2019. 

Rofatul Iliah, Leni, and Muhammad Aswad. ―Faktor-Faktor Yang 

Mempengaruhi Pembelian Impulsif Secara Online Pada Masyarakat 

Kabupaten Kediri.‖ Jurnal Cendekia Ilmiah 1, no. 3 (2022): 209–

24. 

Rook, Dennis W., and Robert J. Fisher. ―Normative Influences on 

Impulsive Buying Behavior.‖ Journal of Consumer Research 22, 

no. 3 (1995): 305. https://doi.org/10.1086/209452. 

S., Andi Bahri. ―Etika Konsumsi Dalam Perspektif Ekonomi Islam.‖ 

Jurnal Studi Islamika 11, no. 2 (2014): 347–70. 

Sahir, Syafrida Hafni. Metodologi Penelitian. 1st ed. Yogyakarta: KBM 

Indonesia, 2021. 

Samad, Telsy Fratama. ―Konsep E-Commerce Perspektif Ekonomi 

Islam.‖ Tasharruf: Journal Economics and Business of Islam 4, no. 



 

 

1 (2019): 59. https://doi.org/10.30984/tjebi.v4i1.882. 

Sinjaya, Catherine, and Thomas Santoso. ―Pengaruh Product Attributes 

Dan Sales Promotion Terhadap Online Impulse Buying Dalam 

Produk Chatime Pada Generasi Z.‖ Agora 9, no. 1 (2021): 1–10. 

Siregar, Nada Fitria, and Quroyzhin Kartika Rini. ―Regulasi Diri Dan 

Impulsive Buying Terhadap Produk Fashion Pada Remaja 

Perempuan Yang Berbelanja Online.‖ Jurnal Psikologi 12, no. 2 

(2019): 213–24. https://doi.org/10.35760/psi.2019.v12i2.2445. 

Stern, Hawkins. ―The Significance of Impulse Buying Today.‖ Journal of 

Marketing 26, no. 2 (1962): 59–62. https://doi.org/10.1111/j.1600-

0390.2012.00570.x. 

Sudirman, Bakri, Suharni. ―Pengaruh Sikap Materialisme Terhadap 

Perilaku Menabung Dan Impulsive Buying Pada Kaum Milenial Di 

Kota Makassar.‖ Jurnal Ekonomi, Keuangan Dan Manajemen 19, 

no. 4 (2023): 1040–49. 

Sugiyono. Metodologi Penelitian Kuantitatif, Kualitatif Dan R & D. 

Bandung: Alfabeta, 2013. 

Sumartik, Sumartik. ―Buku Ajar Perilaku Organisasi.‖ Buku Ajar 

Perilaku Organisasi, 2019. https://doi.org/10.21070/2019/978-602-

5914-62-1. 

Suriani, Nidia, Risnita, and M. Syahran Jailani. ―Konsep Populasi Dan 

Sampling Serta Pemilihan Partisipan Ditinjau Dari Penelitian Ilmiah 

Pendidikan.‖ Jurnal IHSAN : Jurnal Pendidikan Islam 1, no. 2 

(2023): 24–36. https://doi.org/10.61104/ihsan.v1i2.55. 

Ulfa, Rafika. ―Variabel Dalam Penelitian Pendidikan.‖ Jurnal Al-

Fathonah 1, no. 1 (2021): 342–51. 

https://doi.org/10.32550/teknodik.v0i0.554. 

Verawaty, Fenny, and Triana Ananda Rustam. ―Pengaruh Promosi, 

Atribut Produk Dan Brand Image Terhadap Impulsive Buying Di 

Indomaret Anugerah Park Batam.‖ Management Studies and 

Entrepreneurship Journal (MSEJ) 4, no. 6 (2023): 8134–42. 

https://www.yrpipku.com/journal/index.php/msej/article/view/2543/

1935. 

Verplanken, Bas, and Astrid Herabadi. ―Individual Differences in 

Impulse Buying Tendency: Feeling and No Thinking.‖ European 

Journal of Personality 15, no. 1 SUPPL. (2001): 71–83. 

https://doi.org/10.1002/per.423. 

Wahyuni, Molli. Statistik Deskriptif Untuk Penelitian Olah Data Manual 

Dan SPSS Versi 25. Yogyakarta: Bintang Pustaka Madani, 2020. 

Widodo, Sofyan Widhi Siswo. ―Pengaruh Shopping Enjoyment Tendency 

Dan Impulsive Buying Tendency Terhadap Impulsive Buying 

Behaviour Di Carrefour Kota Mojokerto.‖ Jimfeb 4, no. 2 (2015). 



 

 

Wijaya, Monika Elvira. ―PENGARUH HEDONIC MOTIVE DAN 

SHOPPING ENJOYMENT TERHADAP IMPULSE BUYING 

YANG DIMEDIASI OLEH BROWSING PADA KONSUMEN 

BELANJA ONLINE DI YOGYAKARTA.‖ Jurnal OPTIMAL 14, 

no. 2 (2017): 1–13. 

Wulandari, Kurnianingtias. ―Pengaruh Kecanduan Internet Dan 

Materialisme Terhadap Perilaku Pembelian Kompulsif Online.‖ E-

Jurnal Manajemen Universitas Udayana 7, no. 2 (2018): 1021. 

https://doi.org/10.24843/ejmunud.2018.v7.i02.p17. 

Xu, Yin, and Jin Song Huang. ―Effects of Price Discounts and Bonus 

Packs on Online Impulse Buying.‖ Social Behavior and Personality 

42, no. 8 (2014): 1293–1302. 

https://doi.org/10.2224/sbp.2014.42.8.1293. 

Yam, Jim Hoy, and Ruhiyat Taufik. ―Hipotesis Penelitian Kuantitatif.‖ 

Perspektif : Jurnal Ilmu Administrasi 3, no. 2 (2021): 96–102. 

https://doi.org/10.33592/perspektif.v3i2.1540. 

Yulistiono, Agus, Dany Jaya Wardana, and Rina Anindita. ―Gen Z, 

Gender Variabel Dummy: Hedonic Shopping, Lifestyle, Dan 

Impulse Buying.‖ Manajemen Bisnis 1, no. 2 (2021): 29–38. non-

dwnldmngr-download-dont-retry2download. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


