
 

x 

DAFTAR ISI 

 

HALAMAMAN JUDUL ................................................................................  i 

HALAM PERSETUJUAN PEMBIMBING ................................................  ii 

HALAMAN PENGESAHAN  .......................................................................  iii 

HALAMAN PERNYATAAN ........................................................................  iv 

MOTTO ..........................................................................................................  v 

PERSEMBAHAN ...........................................................................................  vi 

KATA PENGANTAR ....................................................................................  vii 

ABSTRAK ......................................................................................................  ix 

DAFTAR ISI  ..................................................................................................  x 

BAB I : PENDAHULUAN 

A. Latar Belakang Masalah .............................................................  1 

B. Fokus Penelitian ..........................................................................  5 

C. Rumusan Masalah .......................................................................  5 

D. Tujuan Penelitian  .......................................................................  5 

E. Manfaat Penelitian ......................................................................  5 

F. Sistematika Penulisan .................................................................  6 

BAB II : KAJIAN PUSTAKA  

A. Aglomerasi ..................................................................................  9 

1. Sejarah Aglomerasi ..............................................................  9 

2. Keuntungan Aglomerasi ......................................................  10 

3. Aglomerasi dalam Pandangan Islam  ..................................  12 

B. Persepsi Konsumen .....................................................................  13 

1. Dasar Perilaku Konsumen ...................................................  15 

2. Faktor yang Memengaruhi Persepsi ....................................  15 

3. Faktor-Faktor Yang Mempengaruhi Perilaku  .....................  17 

4. Proses persepsi .....................................................................  20 

5. Variabel-variabel dalam perilaku konsumen .......................  21 

6. Konsep Berfikir Konsumen .................................................  22 

7. Tipe-tipe Konsumen ............................................................  28 



 

xi 

8. Tipe-tipe Keputusan Konsumen ..........................................  30 

C. Kenyamanan ...............................................................................  31 

D. Pelayanan ....................................................................................  32 

E. Produk Unggulan ........................................................................  33 

1. Klarifikasi Produk ................................................................  33 

2. Perilaku produk ....................................................................  35 

3. Lingkungan produk ..............................................................  35 

4. Strategi produk .....................................................................  36 

5. Tingkat Produk ....................................................................  38 

6. Positioning dan Keunggulan Kompetitif Produk ................  39 

F. Peneletitian Terdahulu ................................................................  40 

G. Kerangka Berfikir .......................................................................  43 

BAB III : METODE PENELITIAN 

A. Jenis Penelitian dan Pendekatan Penelitian  ...............................  45 

B. Sumber Data ...............................................................................  45 

C. Lokasi Penelitian  ........................................................................  46 

D. Subjek Penelititian ......................................................................  47 

E. Teknik Pengumpulan Data ..........................................................  47 

F. Uji Keabsahan Data ....................................................................  50 

G. Analisis Data ...............................................................................  51 

BAB IV : HASIL PENELITIAN DAN PEMBAHASAN  

A. Gambaran Umum Pasar Pragolo Kabupaten Pati  ......................  53 

1. Lokasi Pasar Pragolo ...........................................................  54 

2. Luas Wilayah .......................................................................  54 

3. Tujuan ..................................................................................  55 

4. Ruang Lingkup Bidang Usaha .............................................  55 

5. Sumber Daya Manusia .........................................................  56 

B. Persepsi Konsumen terhadap Sistem Aglomerasi pada Produk 

Unggulan di Pasar Pragolo Kabupaten Pati ................................  57 

1. Persepsi Konsumen terhadap Sistem Aglomerasi ...............  57 

2. Kenyamanan Konsumen di Pasar Pragolo ...........................  64 



 

xii 

3. Persepsi konsumen mengenai layanan Pegawai di Pasar 

Pragolo .................................................................................  67 

4. Kualitas produk di Pasar Pragolo ........................................  69 

C. Faktor-faktor yang mempengaruhi Minat Konsumen untuk 

Mengunjungi Pasar Pragolo di Kabupaten Pati ..........................  71 

1. Faktor Internal  ....................................................................  72 

2. Faktor Eksternal ...................................................................  73 

BAB V : PENUTUP 

A. Kesimpulan ...............................................................................  77 

B. Saran  ........................................................................................  78 

C. Keterbatasan Penelitian ............................................................  79 

DAFTAR PUSTAKA 

DAFTAR RIWAYAT PENDIKIDIKAN  

LAMPIRAN-LAMPIRAN  


