ABSTRAK

Penelitian ini bertujuan untuk 1) menguji pengaruh pengetahuan zakat terhadap
preferensi PNS muslim dalam membayar zakat profesi melalui BAZNAS Kabupaten
Pati. 2) menguji pengaruh kepercayaan terhadap preferensi PNS muslim dalam
membayar zakat profesi melalui BAZNAS Kabupaten Pati. 3) menguji pengaruh
religiusitas dalam memoderasi pengetahuan zakat terhadap preferensi PNS muslim
dalam membayar zakat profesi melalui BAZNAS Kabupaten Pati. 4) menguji
pengaruh religiusitas dalam memoderasi kepercayaan terhadap preferensi PNS
muslim dalam membayar zakat profesi melalui BAZNAS Kabupaten Pati. Metode
penelitian ini menggunakan pendekatan kuantitatif dan jenis penelitian yang peneliti
gunakan adalah penelitian lapangan (field research). Sampel dalam penelitian ini
adalah 97 PNS Muslim dan menggunakan bantuan program olah data smart PLS.
Hasil penelitian menunjukkan pengetahuan zakat berpengaruh positif dan signifikan
terhadap preferensi dibuktikan dengan nilai t statistik sebesar 2,839 > 1,96. Adanya
peran religiusitas dalam memoderasi pengaruh kepercayaan terhadap preferensi
dengan nilai 301,864 >1,96.

Kata kunci: Pengetahuan Zakat, Kepercayaan, Preferensi, Religiusitas.



ABSTRACT

This study aims to 1) examine the effect of zakat knowledge on the preferences of
Muslim civil servants in paying professional zakat through BAZNAS in Pati District.
2) examining the effect of trust on the preferences of Muslim civil servants in paying
professional zakat through BAZNAS in Pati District. 3) testing effect religiosity in
moderates the knowledge of zakat on the preferences of Muslim civil servants in
paying professional zakat through BAZNAS in Pati District. 4) to test effect religiosity
in moderates belief in the preference of Muslim civil servants in paying professional
zakat through BAZNAS in Pati District. This research method uses a quantitative
approach and the type of research that researchers use is field research (field
research). The sample in this study were 97 Muslim civil servants and used the
assistance of the smart PLS data processing program.The results showed that the
knowledge of zakat had a positive and significant effect on preferences as evidenced
by the t statistical value of 2.839> 1.96. Trust has a positive and significant effect as
evidenced by the t statistical value of 47.401>1.96. The role of religiosity in
moderating the influence of zakat knowledge on preferences with a value of 11.771
>1.96. The role of religiosity in moderating the influence of belief on preferences with
a value of 301.864 >1.96.

Keywords: Knowledge of Zakat, Trust, Preference, Religiosity.

Vi



RS

Bodd) dbge Sais Jo S5 B ST Al (V dL Al sda Cud
(Y bl a3 BAZNAS Pt e dagll 55010 ab> 3 oneled) 250l
I o Bighl e B s (3 Oseled) 0gibsl) diad L Je 2l ST 2
e wae b 3l BU Al (v L LU adkin (3 BAZNAS
BAZNAS M o daghl SIS wbs (3 Cpadenl dsald osd] ibsgn ¥loiais
by ez o tada) el 3 padl 85U s (¢ bL dik @
LU ik 3 BAZNAS M e duaghl S50 s (3 Gpeled) dul) deadd
9 0Ll asdsiiy dll Coll gy LaSTLRE Ll skl pasay
obp o Jgslialy Wb Ubse Y Zuhll oda 3 &) il . glid) &)
gl St B O B Of ikl bl (PLS 25T UL adles
.2,839> 1,96 addUl t ailax=Y) dvdl ale Ju LS oM 24l e (geimag
93 47,401> 1,963 t &slax Y dadl o iy LS alay 314 S s
ol 595 11,771>1,96 dey w5 il Lo 3 Bne 0T Cadels (3 e

301,864> 1,96 dedy D24l LSL‘ staze V! ;;ﬁ-’" .“..": L}

ol Bl s B e i el SlalSH)

vii



