ABSTRAK

FAIQ NURUL I1ZZAH. NIM. MP-13027. Tesis. Bauran Pemasaran jasa
pendidikan dalam meningkatkan daya saing lembaga pendidikan (Studi kasus di
MI Nihayaturroghibin dan SDN Rogomulyo 01 Kayen, Pati tahun 2015/2016).
Kudus: Manajemen Pendidikan Islam, Program Pascasarjana STAIN Kudus,
2016.

Penelitian ini dilakukan karena MI Nihayaturroghibin dan SDN
Rogomulyo 01 mempunyai banyak siswa ditengah persaingan dengan sekolah-
sekolah yang berdekatan dengannya. Analisis bauran pemasaran dipilih karena
unsur 7p (product, price, place, promotion, physical evidence, people, process)
merupakan elemen organisasi yang bisa dibaurkan untuk mengevaluasi diri
sekolah serta merupakan unsur-unsur yang langsung berhubungan dengan siswa
sebagai pelanggan jasa pendidikan.

Penelitian ini bertujuan untuk (1). Mengetahui bagaimana bauran
pemasaran jasa pendidikan di MI Nihayaturroghibin dan SDN Rogomulyo 01
(). Mengetahui daya saing lembaga pendidikan di MI Nihayaturroghibin dan
SDN Rogomulyo 01, (3) Mengetahui bauran pemasaran jasa pendidikan dalam
meningkatkan daya saing lembaga pendidikan di MI Nihayaturroghibin dan
SDN Rogomulyo 01.

Penelitian ini merupakan penelitian kualitatif dengan sumber data berupa
dokumen dan hasil wawancara. Pengumpulan data dilakukan dengan cara
observasi lapangan, mencari dokumentasi dari informan terkait yakni kepala TU
(tata usaha), dan bendahara sekolah. Serta wawancara kepada kepala sekolah,
dan guru bagian humas. Analisis data dilakukan melalui tiga alur yaitu reduksi
data, display data dan conclusion.

Hasil penelitian menunjukkan bahwa: (1). Unsur Bauran pemasaran yang
di analisis yaitu produk yang berupa program tahfdzul quran sebagai produk
unggulan di MI Nihayaturroghibin dan kesenian jawa di SDN Rogomulyo 01.
Penetapan harga gratis , tempat yang strategis dan mudah di akses, promosi yang
dilakukan di MI Nihayaturroghibin melalui sosialisasi ke RA/TK sedangkan di
SDN Rogomulyo 01 berupa perbaikan fisik. SDM sudah memenuhi standar
kualifikasi akademik, guru di MI Nihayaturroghibin merupakan guru swasta
sedangkan di SDN Rogomulyo 01 merupakan guru PNS. Serta Sarana fisik yang
sudah memadai, dan proses (input-proses-output) yang dilakukan sesuai Standar
Nasional Pendidikan. (2).Daya saing di MI Nihayaturroghibin berupa product,
price, place dan promotion sedangkan di SDN Rogomulyo 01 berupa product,
place dan people. (3). Kedua sekolah tersebut telah memenuhi 75% kriteria
minimum pendidikan bermutu karena telah memenuhi enam dari standar
nasional pendidikan, dan dua standar yang belum terpenuhi seratus persen
adalah standar pendidik dan tenaga kependidikan dan standar sarana prasarana.

Kata kunci : Bauran Pemasaran, Daya saing, MI Nihayaturroghibin, SDN
Rogomulyo 01.
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ABSTRACT

Faig Nurul lzzah. NIM. MP-13027. Thesis. The marketing mix of
Education service to improve the competitiveness of the educational institution
(The Study of case in MI Nihayaturroghibin and SDN Rogomulyo 01 Kayen,
Pati Year 2015/2016). Kudus: Islamic Education Management, Postgraduate
Program of STAIN, 2016.

This research was conducted because MI Nihayaturroghibin and
Rogomulyo SDN 01 has a lot of students in the high competition with another
schools. The Analysis of marketing mix used because “7p” elements (product,
price, place, promotion, physical evidence, people, process) is an organization
elements that can be assimilated to self-evaluate the school and its directly
related to the student as customer education services.

This study aimed to know (1). The marketing mix of education service in
MI Nihayaturroghibin and SDN Rogomulyo 01 (2). The competitiveness of
educational institutions in MI Nihayaturroghibin and SDN Rogomulyo 01, (3)
The marketing mix of education service to improve the competitiveness of
educational institutions in M1 Nihayaturroghibin and SDN Rogomulyo 01.

This study was a qualitative research with the documents and interview
result as source of data. The Data collection was held by field observations,
looking for documentation from the relevant informants ( head of
administration) and the school treasurer, and some interviews with the school
headmaster and teachers of public relations also. The data analysis was carried
out through three steps, these are data reduction, data display, and conclusion.

The results of research showed that: (1). Marketing mix elements
analyzed was the product tahfidzul quran as the superior program in Ml
Nihayaturroghibin and Javanese arts program in SDN Rogomulyo 01. The Price
is free, the place is strategic and easily accessible. The promotion carried out in
MI Nihayaturroghibin was socialization to the RA / TK Sundoluhur and the
arounds. But In the SDN 01 Rogomulyo carried out by school physical
improvements. The Human Resource was applicable with standards of academic
qualifications, the teachers at MI Nihayaturroghibin is non-government
employee but in the SDN Rogomulyo 01 is government employee. The physical
facilities was adequate, and the process (input-process-output) was applicable
with National Standard of Education. (2).The competitiveness of Ml
Nihayaturroghibin is product, price, place and promotion, but the
competitiveness of SDN Rogomulyo 01 is product, place and people. (3). Its
two schools have meet 75% of the minimum criteria for a quality education
because it has meet six of the national education standards, and the standards
have not been met one hundred percent is the standard of teachers and education
personnel and infrastructure standard.

Kata kunci : Marketing Mix, Competitiveness, Ml Nihayaturroghibin, SDN
Rogomulyo 01.

viii



ua=Alal)

el Aalaill landll da gkl VYTV 30 3l ) (Gl
Lol b A Al ) Aewsell Apdlall syu8l) st S gl
CISe ) L el A A jae s o) N Al dnadlul) Aglany)
Label) o 5l IS DY) A il 510} 1oedd (Yo) /Y00 Lo Lald
2 YoV dle A oSall Llell dlay) Al

e Aaadlu) 4Gyl dujae cund) e Gaadl 3 < b
Jb & Ml ge S Legals ) LIsalS)) A0l dujae 5 e )l
alindl JUs 8 suil) o el Jlad Lagd 3 ) slavall (o plaall (s Aislial)
(alaadl s | (alasl) 5 dlall LY (s yll s (ISl 5 daill 5 caxisall)
el il lial 8 agilaiind (Say ) Aeshiall jualie e 8
Al aledll ilard e Ul 3yl dilatiall jualiall

&b oalaill 8 ol Sl A€ 48 jaa (V) ) Candl 34 Caoa g
) W salS) ) A A e s o) N Ales LSl Ay G jie
Aaadl ) LY A a8 Apalaill il gall Apudliil) 5,080 48 jaa (V)
il g hall A8 jae (1) 0 L salS)) A0 Y) A jae 5 el Ll Al
) A pde b Lpaglail) il pall Aol 6,080 (st B gl
o) Ll galS)) AN A jae 5 e ) Aules daadluY]

Glasiall Jie Gllall jobas e oo gl Enall sa uaall 138
O Gy adlsall Glhadldl @ik ge CUll pea Ay O
Al e (3 gaiall Gaal 5 ¢ 4Kl Gy Alall Gl cp pudal) (e B



acinall g galaty (pall Cpalaall g Al jaall pae ae Gleldl ) ddlall
iyt g bl (andal oa aalal DD Gl Julad o) ja) &3 Al
U 5 il

il el jualie Jilas (V) s le Jy sl 138 Juals g
Aled A Dl A0 A jae (& Slaall (ge 585 a0 KU O 3 it s
pe o o) LSl A8l dujae (B el sl el )l
A g L) Jsasll Sans bl jin) WilSe (S5 bl iy (oSl
DI a onel I Al L) LAY e jhe & mes gl i
Ll el ASAEY) A yae & Laly JUlY) dimg ) 8 Lelaial) duil)
M pall el G 8 4530 o)) gall Apall Aol st 3 a0
Al ) AEY) A A Gsudally o saledl s daalSY)
Ge an 0 ) L galS) ) ey Ayt 8 Lal g A gall alaal) aa el )
M pall puleally B8l e 8 duall dalall SIS, A Sall el
L) ulea 385 B (Ll AV dlee g ARadll) Lleall y ¢ LpalSY)
Ore )V s Luadlay) S A jde 3 Andliill 5,080 (Y), dae Sal
e ) Ll 5alS1 ) A0 A pae 8 Ll s camag il s (Sl ymaadl g itall o
M e VO @8l B Legia JS (V) A d) 3l gall g Sl miial) 58
Ll uleay dsoall Al (e A (38538 Y adaill Basa 3 S0
Jae (8 Cplaladl 5 (s yaall (5 sise 58 elasl) iy ol (Al ) 5 ¢ A gSall
Adiadll Al yulaa g aglal

Laaes) LY Lo pe | Aansl il 5 pdl] | (5o gusil] ey Gl Cinal) cilals
o) Ll galST ) LY D s 5 ] ] Llgd



	2 PENGESAHAN.pdf
	3 NOTA P.pdf
	4 PERNYATAAN.pdf
	5 MOTTO.pdf

