DAFTAR ISI

HALAMAN JUDUL ....ocviiiiiieiencese e i
PERNYATAAN KEASLIAN SKRIPSI ....cccovooviiieieeeeee ii
PENGESAHAN PEMBIMBING SKRIPSI .......ccccocviiiiiiinnn, iii
PERSETUJUAN PEMBIMBING SKRIPSI ......cccccoovvviiiiininne. iv
ABSTRAK ...ttt %
MOTTO e e sree e \Y
PERSEMBAHAN .....ooiiiii s vii
PEDOMAN TRANSLITERASI ARAB-LATIN........cccoevverennnn. Vi
KATA PENGANTAR ..ottt vii
DAFTAR ISI.B..0 i g N v Wi e, iX
DAFTAR TABEL ... A 2ol n e cwaderma¥e N corein cceee, Xi
DAFTAR GAMBAR ......cooieietee sttt et Xii
BAB | PENDAHULUAN ......coootiiiiiie st 1
A. Latar Belakang Masalah...............cccocoviiiiiiiiciccies 1
B. Rumusan Masalah ..........cccccooeriiiiiiieniiecc e 6
CTujuan Penefitiafl. ..o . summieatieegzeeeefboeeee frmmte st oo 6
D. Manfaat Penelitian...........ccooovvvieiiiiie i sesiee s 6
E. Sistematika Penulisan..........cccccvevveviiiiiiieiiiiee e 7
BAB Il LANDASAN TEORI ..o 8
A, DeSKIIPST TEOM .eveeiiiiiivieitiii ettt 8
1. Minat Beli....oooooieiciiiice e 9
2. Digital Marketing...........ccoooovvviiieiiiiiiiie 11
3. USability ...ocvveviiieiees 13
4. Information Quality ..........ccccoevvveviiiiiciciic, 14
B. Penelitian TerdahulU............ccooiiiiiiiiiiiiieiee e 16
C. Kerangka Berpikir ..........ccocooereneininiinineneneseeieens 23
D. Hipotesis Penelitian ............ccocevviiiiiviiiiiiiiiiiicc e 25
BAB 11l METODE PENELITIAN.......cooiiiiee e 28
A. Jenis dan Pendekatan Penelitian............ccccccooveveriinennnn, 28
B. SUMDEr Data......cccooviiiiieie e 28
C. Populasi dan Sampel........cccooeiiiiiniieee e 29
D. Identifikasi Penelitian..........cccoocvviveviiiiiiieieiiec e 30
E. Definisi Operasional...........cccccooviiiiiinienieneneicesins 31
F. Teknik Pengumpulan Data ...........cccoceveiieiiiinieieeiens 33
G. Uji Validitas dan Reliabilitas Instrumen ............ccccoevve.e.. 34
H. Uji ASUMSI KIGSIK ....oveviiiiiieiccce e 35
. ANALISIS DAa ....ooveeiiieeee e 38



BAB IV HASIL PENELITIAN DAN PEMBAHASAN ............. 41

A. Gambaran Umum Objek Penelitian..............cccceevivennene. 41
B. Gambaran Umum Responden............ccocvovvrenencieiiinnnnns 44
C. Deskripsi Data Penelitian ..........ccoooviviiniiinciciccn, 48
D. Uji Validitas dan Reliabilitas Instrumen Non Responden 57
E. Uji Asumsi KIaSiK .......ccccviviiiiiiiciciiiiecc e 59
F. ANaliSIS DAta ..ccvoovveieiieeie e 63
G. Pembahasan Hasil Penelitian............cccoovvviiiiinininnn. 67
BABY SIMPULAN DAN PENUTUP .......coocviiiiniieeieee 71
AL SIMPUIAN ... 71
B. Keterbatasan Penelitian .........c.ccoovevveviiiiinniiiieieeiens 71
C. Saralimmmmmme.. . gm0 0000 B 71
D. Penljtuprmes,. o o T o B 72
DAFTAR PUSTAKA ..ottt sttt 73
LAMPIRAN-LAMPIRAN .....ooctiiiiieiieisi it 76
DAFTAR RIWAYAT HIDUP ......ccocoi it 127



DAFTAR TABEL

Tabel 1.1 Pengguna dan Tingkat Penetrasi E-Commerce di Indonesia

Tahun 2017-2021......c.cciiiiiiieie e 3
Tabel 2.1 Penelitian Terdahulu..........ccocovviiiiiiieeee 16
Tabel 3.1 Definisi Operasional............ccocovreieieieiiine e 31
Tabel 3.2 Pengambilan Keputusan Uji Autokorelasi .............c.coe...... 36
Tabel 4.1 Deskripsi Responden Berdasarkan Jenis Kelamin ............. 44
Tabel 4.2 Deskripsi Responden Berdasarkan Usia...........c.cccccoeivennne 45
Tabel 4.3 Deskripsi Responden Berdasarkan Pekerjaan .................... 45
Tabel 4.4 Deskripsi Responden Berdasarkan Pendapatan.................. 46
Tabel 4.5 Deskripsi Responden Berdasarkan Jumlah Pembelian....... 47
Tabel 4.6 Deskripsi Responden Berdasarkan Jenis Barang................ 47
Tabel 4.7 Frekuensi Variabel Digital Marketing (X1) .....ccccoevvevenenn. 49
Tabel 4.8 Frekuensi Variabel Usability (X2) ....ccoovveiieiieiiiiiiicienen, 51
Tabel 4.9 Frekuensi Variabel Information Quality (X3)......c..cccoevvennne 53
Tabel 4.10 Frekuensi Variabel Minat Beli Konsumen (Y)................... 55
Tabel 4.11 Hasil Uji Validitas INStrumen............cccocvevevievieiiseccreennn, 57
Tabel 4.12 Hasil Uji Reliabilitas INStrumen ............ccccoovevvinienenenenns 59
Tabel 4.13 Hasil Uji Multikolinearitas..........cc.ccovevvvereviinrieneireriennnn, 60
Tabel 4.14 Hasil Uji AUtOKOIEIaS.........c.ccoeviriiieieieiinieisese e 60
Tabel 4.15 Hasil Uji Analisis Regresi Linear Berganda...................... 63
Tabel 4.16 Hasil Uji Koefisien Determinan ...........ccccoovvveneienienennns 65
Tabel 4.17 Hasil UJi F ..o 65
Tabel 4.18 Hasil Uji t ... 66

Xi



DAFTAR GAMBAR

Gambar 1.1 Data Pengunjung 10 Marketplace Bulanan ....................... 3
Gambar 2.1 Kerangka BerfiKir...........ccoooviiiiiiniincccee 25
Gambar 4.1 Hasil Uji Heteroskedastisitas..........cccoccevvevveiiiecncineienn. 61
Gambar 4.2 Hasil Uji Normalitas Normal P-P Plot ............ccccocevvvennnnne. 62
Gambar 4.3 Hasil Uji Normalitas Histogram ..........c.ccoceeeveieicinsinnnnn 63

Xii



