
xiii 
 

DAFTAR ISI 
 

COVER .................................................................................................... i 

PERSETUJUAN PEMBIMBING SKRIPSI ........................................ ii 

PENGESAHAN MUNAQOSAH .......................................................... iii 

PERNYATAAN KEASLIAN SKRIPSI ............................................... iv 

ABSTRAK .............................................................................................. v 

MOTTO ................................................................................................. vi 

PERSEMBAHAN ................................................................................. vii 

PEDOMAN LITERASI ARAB-LATIN .............................................. ix 

KATA PENGANTAR ............................................................................ x 

DAFTAR ISI ......................................................................................... xii 

DAFTAR TABEL ................................................................................. xv 

DAFTAR GAMBAR ........................................................................... xvi 

BAB I PENDAHULUAN ....................................................................... 1 

A. Latar Belakang ............................................................................. 1 

B. Rumusan Masalah ........................................................................ 4 

C. Tujuan Penelitian .......................................................................... 4 

D. Manfaat Penelitian ........................................................................ 5 

E. Sistematika Penulisan ................................................................... 5 

BAB II KERANGKA TEORI ............................................................... 7 

A. Kajian Teori .................................................................................. 7 

1. Media Sosial ............................................................................. 7 

2. Instagram ................................................................................ 13 

3. Dakwah................................................................................... 19 

4. Instagram sebagai Media Dakwah. ......................................... 30 

B. Penelitian Terdahulu ................................................................... 32 

C. Kerangka Berfikir ....................................................................... 34 

BAB III METODE PENELITIAN ...................................................... 36 

A. Jenis Pendekatan ......................................................................... 36 

B. Setting Penelitian ........................................................................ 40 

C. Subjek Penelitian ........................................................................ 40 

D. Sumber Data ............................................................................... 40 

E. Teknik Pengumpulan Data ......................................................... 41 

F. Penguji Keabsahan Data ............................................................. 43 

G. Teknik Analisis Data .................................................................. 45 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ..................... 47 

A. Gambaran Obyek Penelitian ...................................................... 47 

B. Deskripsi Data Penelitian .......................................................... 48 

1. Data mengenai penyampaian Pesan Dakwah dalam 

Akun Instgram @islamidotco di Media Sosial .................... 48 



xiv 
 

2. Data tentang Efektivitas Media Sosial Instgram 

@islamidotco sebagai Akun Penyampai Pesan Dakwah ..... 62 

C. Pembahasan Hasil Penelitian ..................................................... 67 

1. Hasil pembahasan mengenai pesan dakwah yang 

disampaikan dalam akun isntagram @islamidotco.............. 67 

2. Hasil pembahasan Efektivitas Media Sosial Instagram 

@islamidotco sebagai penyampai pesan dakwah. ............... 70 

BAB V PENUTUP ................................................................................ 72 

A. Simpulan ................................................................................... 72 

B. Saran.......................................................................................... 73 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



xv 
 

DAFTAR TABEL 

 

Tabel 4.1 Data Narasumber (Followers) ................................................ 62 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



xvi 
 

DAFTAR GAMBAR 

 

Gambar 2.1 Kerangka Berfikir ............................................................... 35 

Gambar 4.1 Profil Akun Instagram @islamidotco.................................. 42 

Gambar 4.2 Postingan pada 11 April 2018 ............................................. 51 

Gambar 4.3 Postingan pada 19 Februari 2018 ........................................ 51 

Gambar 4.4 Postingan 11 November 2017 ............................................. 52 

Gambar 4.5 Postingan pada 19 Juni 2022  .............................................. 53 

Gambar 4.6 Postingan 14 Novbember 2021 ........................................... 53 

Gambar 4.7 Postingan pada 23 Oktober 2021 ........................................ 54 

Gambar 4.8 Postingan 18 Oktober 2021 ................................................. 55 

Gambar 4.9 Postingan pada 2 April 2018 ............................................... 55 

Gambar 4.10 Postingan pada 15 Agustus 2022 ...................................... 56 

Gambar 4.11Postingan pada 8 Agustus 2017 ......................................... 57 

Gambar 4.12Postingan pada 12 Desember 2017 .................................... 57 

Gambar 4.13 Postingan pada 30 Januari 2018 ........................................ 58 

Gambar 4.14 Postingan pada 27 Januari 2018 ........................................ 58 

Gambar 4.15 Postingan pada 18 Juni 2022 ............................................. 59 

Gambar 4.16 Postingan pada 13 Juni 2022 ............................................. 60 

Gambar 4.17 Postingan 13 April 2022 ................................................... 60 

Gambar 4.17 Postingan pada 3 Februari 2022 ........................................ 61 

Gambar 4.19 Postingan pada 1 November 2022..................................... 62 

 

 

 


