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Wardah Beauty “About wardah” diakses pada 06 Agustus 2022
https://www.wardahbeauty.com/id

Waruwu, Christ Bastian, “Sejarah Berdirinya PT Paragon Technology
and Innovation Hingga Sukses” diakses pada 07/08/2022
https://www.idntimes.com/life/career/christ-bastian-
waruwu/sejarah-pt-paragon
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