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produk-wardah-dan-kegunaannya 

Paragon Technology and Innovation, “About Paragon”, diakses pada 01 

Agustus  2022, https://www.paragon-innovation.com/about-

paragon  

Shopee Mall Wardah Official Shop, https://shopee.co.id/wardahofficial  

https://ojs.unud.ac.id/
https://cekbpom.pom.go.id/
https://compas.co.id/article/brand-makeup-lokal/
https://marketing.co.id/10-situs-belanja-online-paling-banyak-dikunjungi-orang-indonesia
https://marketing.co.id/10-situs-belanja-online-paling-banyak-dikunjungi-orang-indonesia
https://databooks.katadata.co.id/datapublish2022/03/23%20diakses%20pada%2001/04/2022
https://databooks.katadata.co.id/datapublish2022/03/23%20diakses%20pada%2001/04/2022
https://compas.co.id/article/data-penjualan-wardah/
https://compas.co.id/article/data-penjualan-wardah/
https://databoks.katadata.co.id/datapublish/2021/11/18/kunjungan-ke-web-shopee-meningkat-58-pada-kuartal-iii-2021
https://databoks.katadata.co.id/datapublish/2021/11/18/kunjungan-ke-web-shopee-meningkat-58-pada-kuartal-iii-2021
https://www.beautyhaul.com/blog/mengenal-macam-macam-produk-wardah-dan-kegunaannya
https://www.beautyhaul.com/blog/mengenal-macam-macam-produk-wardah-dan-kegunaannya
https://www.paragon-innovation.com/about-paragon
https://www.paragon-innovation.com/about-paragon
https://shopee.co.id/wardahofficial


Wardah Beauty “About wardah” diakses pada 06 Agustus 2022  

https://www.wardahbeauty.com/id 

Waruwu, Christ Bastian, “Sejarah Berdirinya PT Paragon Technology 

and Innovation Hingga Sukses” diakses  pada 07/08/2022 

https://www.idntimes.com/life/career/christ-bastian-

waruwu/sejarah-pt-paragon 

 

https://www.wardahbeauty.com/id
https://www.idntimes.com/life/career/christ-bastian-waruwu/sejarah-pt-paragon
https://www.idntimes.com/life/career/christ-bastian-waruwu/sejarah-pt-paragon

